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(MS) — Young women prepar-
ing to enter the workforce may
discover a job market that’s diffi-
cult to crack. 

Getting a foot in the door in
your desired field is not always
easy, but young women looking
to land that first job out of college
can consider the following tips to
help them take that all-impor-
tant first step toward a rewarding
career.

n Decide on a path. Blindly
searching for work or any old job
is a recipe for an aimless search
that likely won’t land you a job
you enjoy. 

Choose what it is that you
want to do and who you hope to
do it for, and then you can pro-
ceed with a more refined search
that does not include you spend-
ing time pursuing positions you
don’t want.

n Don’t be afraid to seek
advice. 

Once you determine some
companies you may want to work
for, don’t be afraid to seek advice
from people who already work for
those companies. Even if such
businesses don’t have any cur-
rent openings, you might be able
to schedule informational meet-
ings. 

Treat such meetings like you
would a job interview, asking
questions about the industry and
what you can do to get your foot
in the door.

Once such meetings have con-
cluded, send a hand-written
thank-you note to the person
who took time out of their day to

give you the informational meet-
ing.

n Learn from each job inter-
view. 

Many people, especially young
people just starting out, go
through many job interviews
before finally landing a job. Each
interview is not just an opportu-
nity to land a job or hone your
interviewing skills, but also a
chance to learn what employers
are looking for. Many interviews
for entry-level jobs are similar
regardless of the industry, so
make note of your responses that

went over well and those that
might need a little more work.

n  Be prepared to explain why
you should be hired. 

Job seekers should be able to
explain both their enthusiasm
for the job and why they are right
for that job. Keep your descrip-
tion of your capabilities concise,
but don’t be afraid to confidently
state why you are the best possi-
ble candidate.

n Look for volunteering
opportunities. 

After you have targeted a field
you want to work in, you may
find that there are few paying
opportunities within that field.
But you might be able to volun-
teer or even pursue an intern-
ship if you only recently graduat-
ed from college. 

Volunteering or accepting an
unpaid internship is a great way
to start making some contacts
and gaining some legitimate
experience, and working for free
might just indicate to prospective
employers that you are serious
about pursuing a particular

career and not just landing a job.
Young women may be met with

a difficult job market upon grad-
uating from college. But there
are ways to make job hunts eas-
ier and land the job of your
dreams.  

By JOYANNA LOVE
Banner Senior Staff Writer

Rebecca Jeanine Chastain dis-
covered she enjoyed baking while
working in New York. 

“I didn’t find I had a love for it
until I was working in a
bakeshop. We had just moved to
Ithaca, New York, and this baker
had flown in from California and
he asked me to [try it],” Chastain
said.

It was this opportunity that
showed her how much she
enjoyed baking and “working
with my hands.”

Now, Chastain is the owner of
Five Points Café, where she
focuses on sweet and savory
comfort foods. 

“I wanted it to be retro. This
place hadn’t been opened up in
like, 25 years,” Chastain said. “I
wanted something different that
everybody didn’t have out there. I
wanted to go back in history, to
go back in time.”

Many of the customers who
have come to the café had fre-
quented the building when a
business was there all those
years ago.

“It has brought back a lot of
memories,” Chastain said.

Chastain said “the love of cre-

ating” is what appealed to her
about the restaurant industry.

“I just always had a love for
baking and creating,” Chastain
said.

In addition to the training she
had received from the baker in
New York, Chastain has also
taken cake-decorating classes.

“Even while I was in Europe, I
took some classes in decorating,”
Chastain said.

She said she has been in the
industry for years.

Candy and fudge have become
a focus for her baking creativity. 

“I knew I had to step out and
do something no one else has
had,” Chastain said. “No one has
a candy shop here in Cleveland.”

Her favorite flavor of fudge is
her peanut butter-and-chocolate
concoction. As the weather turns
colder, Chastain will add pump-
kin fudge to her offerings.  

Homemade soup and chicken
salad have become her other sig-
nature dishes.

Chastain is not the only one in
her family in the restaurant
industry.

Her grandmother once owned
a café in Tuscaloosa, Alabama.

In addition to running the
kitchen, Chastain also handles
the business and financial side of

the café.
“People don’t realize the work

that is involved in this type of
café,” she said.

Chastain’s first experience
being in business for herself was
opening Rebecca J’s Fudge. 

“Flavis Casson had offered me
a place under The Red Ribbon,
and I wasn’t going to do it. But
then, about six months later my
fudge got so big that I went back
to him and said, ‘Let me see what
you’ve got down there,’ and in
three weeks I had it open,”
Chastain said. 

She closed after about three
years to take care of family.

Later her son, “encouraged me
to get back in to it,” Chastain
said.

If she was going to open anoth-
er business, Chastain said, she
wanted a unique building. 

“This old building became
available. I saw it one day and
thought, ‘That’s the place,’”
Chastain said. 

Chastain grew up in Bradley
County and graduated from
Bradley Central High School. She
moved away due to her husband
at the time’s job with the U.S.
Army. 

She lived in Syracuse, New
York, for 11 years, Louisiana for
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Women in Business

Rebecca Chastain enjoys being
her own boss, working in her cafe

Banner photo, JOYANNA LOVE

REBECCA JEANiNE
Chastain displays some of the
pastries found at  the Five Points
Café.

three years, Georgia and
Germany for three years.

Chastain said she was always
willing to pick up anything she
could along the way regarding
food preparation.

“I just looked at myself as being
a little country cook … I had
never thought of myself as being a
chef,” Chastain said.

She likes to focus on “comfort
foods.”

Chastain said she enjoys the
challenge of having her own busi-
ness.

“I enjoy the people,” Chastain
said.

When she returned to
Cleveland, Chastain said it was
like stepping back in time, even
though things had changed a bit. 

“My family was here, and I was
happy to be back home,”
Chastain said. 

Chastain made fudge for the
first time 11 years ago and gave
some to her friends. 

“I started with a basic recipe
and it just flourished from there.
I put my own creative touch to it,”
Chastain said.

She encouraged anyone inter-
ested in starting a restaurant that
they need to have a strong back-
ground and know that it “is a lot
of work.”

When she is not working,
Chastain enjoys sewing.

“I’ve been sewing since I was 14
years old,” she said.

She has also been an interior
decorator and enjoys painting.
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REBECCA JEANiNE Chastain  prepares to ladle a bowl of homemade soup at her restaurant — the
Five Points Café.

Job hunting tips for young women
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Women in Business

Carmin Chastain loves her 

job at Hardwick Clothes

By BRIAN GRAVES
Banner Staff Writer

Carmin Chastain knows
something about persevering.

She says it is the trait which
has led her to one of the top
rungs of one of Cleveland’s most
well-known companies.

Chastain became the chief
financial officer of Hardwick
Clothes last year which came as
part of her long-term commit-
ment to the company at which
both her and her mother have
worked for so long.

“I started out in business here
at Hardwick,” she said. “My
mother has been a longtime
employee at the company. I
started out in banking and then
came here. Once I got involved in
it, it just started growing from
there.”

Chastain started out as an
accounting clerk in 1995 which
led her into all aspects of the
finances of the company, leading
the payroll department and then
the accounting department.

“I worked myself through
school the entire time I was
here,” she noted of getting her
degree at Cleveland State and
then moving on to Tennessee
Wesleyan. 

“I went to school full time at
night.”

The last few years at Hardwick
have been a roller coaster as the
company came to the brink of
being erased from the business
world.

Local businessman Allan
Jones bought the company from
bankruptcy court in 2014 and it
is beginning to see a renais-
sance.

“These days have been really
exciting,” Chastain said. “It’s
been a ‘Roll up your sleeves and
let’s get there’ attitude. But, it’s
not been without its challenges.”

Chastain said she has not
found any real challenge in
being a woman in business with
the career path she has chosen.

“We’re predominately a female
workforce here anyway,” she
said.

Chastain said the most impor-
tant lesson she has learned
about business is that of having
perseverance.

“When things don’t exactly go
your way, you just keep pushing
forward — especially with the
types of challenges we faced
here,” she said. “Hold your head
high despite everything you have
been through.”

Chastain said having confi-
dence is also important for
women in business.

“You have to have a positive
attitude,” she said. “I think a
woman has to be strong-minded,
but also has to stay humble and
seek advice, and use that to be
stronger. I do think those are
keys.”

Chastain said those entering
business need education, “but
you have to have experience.”

“I think many people believe
that just going to school entitles
them to a job in upper manage-
ment,” she said. 

“I feel that some of the best
advice I can give is to gain expe-
rience from the bottom up. That
will give you a better perspective
on everything in business. You
learn from that very first person.
Take that approach and grow
with it,” Chastain said.

She said one of the hardest
challenges is balancing work
and family.

“I feel like at the end of the
day, you have to leave ‘it’ here
and go home, then take all of
that energy and put it into my
life at home,” Chastain said.
“That is easier said than done.

“I love this. You have to love
what you do to be successful,”
Chastain said. “I fell in love with
this company. I fell in love with
everything we do here. I think
anyone in business has to love
what they do to be successful.” 

She is the company’s
chief financial officer
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HARdwIck clotHES Chief Financial Officer Carmin Chastain oversees the daily finances of the
company.
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By GWEN SWIGER
Associate Editor

The sign on the side of the
porta potty reads “Call Peaches.”

The “Peaches” you call is
Peaches Searles, who with her
husband, Ken, owns and oper-
ates American Rooter &
Portables, LLC.

Owning a porta potty business
may seem like a strange job for
someone who aspired to be a
singer. 

“I was going to be  a
country/crossover singer. I was
going to be the next Tanya
Tucker,” Peaches said.

She work at the Station House
at the Chattanooga Choo Choo
for 10 years. She started as a
singing waitress, then moved
into management. 

“They helped me get my asso-
ciate’s degree in business man-
agement,” she said. “I went from
being a singing waitress to man-
aging the entire beverage depart-
ment at the Choo Choo.”

“I loved it,” Peaches said.
“Then I had Ashley, my daughter.
I had to make some realistic deci-
sions.”

Her husband bought  a truck
and van and moved the family to
Cleveland, where he started a
sewer and drain business. He
quit his job and went full time in
the American Rooter business.   

“The  phone book didn’t put us
in there,” Peaches said. “It was
awful. We thought we were going
bankrupt.”

Ken was working in the sewer
business during the week and at
Lowe’s on the weekend.

“I opened a day care — Miss
Peaches Sunny Day Care. I could
have my daughter with me and
make some money,” Peaches
explained.

“I started with 10 kids. Then
went to 20 kids in one building.
Then I got the  building next to
me and went to 30 kids,” she
said.

When she acquired the next
building, Miss Peaches Sunny
Day Care had 60 youngsters
from age 2 and up.

“I got brave and bought a
building,” she said. “That was my
first education in the building
industry — surveying, bound-
aries, plats, permits.

“I got everything done, passed
the inspections and before I
knew it jumped to 80 children,”
she said.

While she was managing the
day care, she decided to launch a
new business. 

“I told Kenny, since you are in
the sewer and drain business, I
want to open a porta potty busi-
ness,” she said. 

She started with 28 units and
a goal to be “bigger than the
biggest portable company that
already existed.”

“My husband said, ‘Peaches,
that will take years,’” she noted.
“You’ll never do it.”

“It took me forever to get those
first 28 units out,” she said. “I
would go to the day care — I had
a director. I would go in and help
her with whatever she needed.”

After helping at the day care,
she would take her 2000 red
Dodge, which was loaded with a
portable, and drive to construc-
tion sites. 

“It was hard breaking into that
role,” she admitted. “They had
been using another company for
years. It was hard. I had one of
the guys tell me ‘I can’t do it.

There is loyalty. If it ain’t broke,
don’t fix it.’

“When he said that, I turned
around and looked at him. How
do you know it’s not broke, if
you’ve never tried anything else?”
she said.

He agreed to let her put one of
her units at a construction site. 

“Before I knew it, I had 10 of
those suckers out. I bought a
tank and put it on another truck.
I serviced those toilets myself
every week,” she said.

It was not long before all 28 of
the porta potties were out.

“It took me a couple of months.
On days I was not servicing
them, I had a porta potty on the
truck and would be on job sites,”
she said.

Within four years, she had 400
porta potty units. She had sold
the day care and put the money
in porta potties.

She sold the porta potty busi-
ness when her daughter started
high school and her mother was
diagnosed with cancer. Her
mother got better and she was
considering going back into the
business.

Peaches said she had a five-
year, noncompetitive clause in
the sales agreement when she
sold the business. When the five
years were up, she had the
portables waiting. 

She has been back in the busi-
ness now for five years. She has
800 units.

Peaches said while she was off,
“my guys were waiting on me to
come back.”

She attributes her success to
service.

“When you tell someone you
are going to be there to service a
toilet, you’ve got to be there.
There is a knack to servicing a
unit. We found that knack. We
are the cleanest porta potties in
town. I can stand behind that,”
Peaches said.

She has units in place in
Kimball, Birchwood, Sweetwater
and on Highway 58. She said the
business covers Bradley,
Hamilton, Polk and Meigs coun-
ties and North Georgia.

“We have seven trucks that
run five days a week,” she said.

“We pretty much do all the fes-
tivals in the area. We do the
Block Party, Apple Festival and
the Tennessee Christian
Preparatory School festival,”
Peaches said.

When tornadoes swept
through the area in 2011,
Peaches declined to put a bid in
for Wacker construction workers.
She said, “My community needs
me more.” She gave discounts for
rebuilds of tornado damaged

structures.
Two years later, she had

another opportunity to bid on
units for Wacker and got the bid.
She had 125 units that had to be
serviced every day. 

“It was a lesson to me,” she
said. 

She had five trucks that would
roll into Wacker every morning.
One of her employees stayed at
the site all day. She now has one
unit at Wacker for a different
company.

She has framed notes in her
office from satisfied customers.

“If you take good care of your
guys, they will take care of you,”
she said.

Dustin Anderson assists with
the “little stuff.” She said, “He
rocks. If he can’t resolve a prob-
lem, then I take care of it. It
leaves me free to do the market-
ing and put the bids together.”

Peaches said, “I love cus-
tomers. I love the building indus-
try. I have made so many friends
and contacts in the building
industry. Once I got involved on
the state level, I made more con-

tact. If I decide to grow in a dif-
ferent area — that is my goal, to
be the largest porta potty indus-
try in Southeast Tennessee —
I’ve  made so many good friends.”

She is involved in the Ocoee
Region Builders Association and
the Home Builders Association of
Tennessee. She is serving as sec-
retary for the HBAT. 

Peaches recommends for indi-
viduals going into business, “find
something you love. Once you
find what you love, you will love
what you do. Mine was not as
much porta potties as it was cus-
tomer contact and marketing. I
just have a product to sell in the
process. You have to love what
you do. .. Take what you love and
make it work for you.”

American Rooter & Portables,
LCC is located at 2002 Lois St.
off APD 40. Individuals wanting
information may call Peaches
Searles at 716-3330.
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Women in Business

Peaches Searles
Her goal was to build biggest porta potty firm in Southeast Tennessee

PEACHES SEARLES shows one of her porta potty units at a
recent home show. Below, she relaxes with her horse.

‘Once you find what you love, you will love what you
do. Mine was not as much porta potties as it was

customer contact and marketing. I just have a product
to sell in the process. You have to love what you do. ..

Take what you love and make it work for you.”
— Peaches Searles

Great part-time jobs for retirees 
(MS) — Upon retiring, many

newly minted retirees find them-
selves looking for ways to fill their
free time. Hobbies may not take
up too much time, and travel can
stretch retirees’ budgets. 

One way that retirees can
make great use of their free time
and make a little extra money is
to find part-time employment.
Part-time jobs can help retirees
maintain their connections with
their communities, whether it’s
their professional community or
the community in which they
live, while also providing a sense
of purpose. Retirees interesting
in finding part-time work may
want to consider the following
jobs.

n Consulting work: Many

retirees have long résumés, and
that experience is still valuable
even after retirement. 

Consulting firms often hire
experienced businesspeople on a
project or contract basis, which
can be great opportunities for
retirees to fill their time and
make sizable amounts of money
without having to commit to
long-term employment.

n Teaching: Retirees can also
put their professional experience
to work in the classroom. 

Inquire about teaching oppor-
tunities at a nearby university or
even the local high school. Such
opportunities may only be avail-
able on a volunteer basis, but

See RETIREES, Page 42



By ALLEN MINCEY
Banner Staff Writer

It sounds trite, but the old
adage “Treat others as you would
want them to treat you” is some-
thing everyone should practice in
life, and in business.

Diana Jackson, chief executive
officer at Life Bridges, agrees,
and says she hopes she lives up
to that mantra in her profession-
al and personal life.

She has always had an urge to
help others. Her position with
Life Bridges gives her that oppor-
tunity.

Life Bridges helps adults with
developmental disabilities gain
the skills they need to be as inde-
pendent as possible.

“From an early age, I began to
see what the Girls Club in
Seymour, Indiana, was doing,
and how that affected me, so I
was already interested in the
helping profession,” Jackson rec-
ollected. “But when I was in the
sixth grade, I went to a commu-
nity church for a Friday night
service and I saw a presentation
by a missionary about how peo-
ple around the world were in
much more dire straits than any-
one I had ever seen, so I was
compelled to try to help people
who had so little, and seemingly
no way to rise above those cir-
cumstances.

“I think it was a calling,” she
said.

That led to working in a nurs-
ing home, with the dialysis unit
in Cleveland, to the Pine Ridge
Treatment facility at what was
then Cleveland Community
Hospital, to home health care,
and eventually to Life Bridges
when it was known as Hermes.
Since then, the agency has
changed its name three times to
its present moniker of Life
Bridges.

“At Pine Ridge, I learned that
the degree that “was most valued
was the master’s in social work,
and I didn’t want to grow old and
not try to get that degree, so I
drove to Knoxville for three years
to get that degree,” she remem-
bered. She already had her mas-
ter’s degree in counseling from
UTC.

Eventually, she was asked by
Hermes director Walter Hunt to
come back to the agency after
being gone six years. Jackson
said it was a move that she is so
glad she made.

“I didn’t plan necessarily to
work with people with intellectu-

al disabilities, but the calling I
had in my life was to help people,
so I went to Lee University, and
majored in the closest thing that
was offered, which was sociolo-
gy,” she said. “Then, before I fin-
ished my bachelor’s degree, (her
husband) Royce and I were
house parents at the group
home, and that just led to work-
ing with these individuals.”

Quite a difference from her
first job.

Her first job, when she was 15,
was as a carhop. She remem-
bered how much trouble she had
putting those special trays on the
car windows, including one time
when she didn’t do it very well
and a customer ended up with a
root beer and a milkshake in his
lap.

“That’s when I knew this
wasn’t for me, so I went and
started working at the nursing
home,” Jackson said. And, sub-
sequently, to Life Bridges.

Jackson said she and her hus-
band, at one time, were looking
at missionary work. Her hus-
band ended up getting a job with
the Bradley County Sheriff’s
Office, “which started me on a
10-year track at the agency.”

Jackson was the director of
client services, then director of
operations, and now holds her

present position.
“I have had to learn a lot about

budgets ... and I am still learn-
ing,” she said.

As CEO, Jackson has had
many things to learn and imple-
ment, including one that she will
be involved in in the near future.

“I am trying now to learn more
about fundraising. The agency
has a goal in the next couple of
years to have a capital campaign
drive,” she said. “We have 36
facilities in Bradley County, and
we just need to be able to fund
improvements at those facilities,
such as roofs and heating-and-
air units.”

She still finds time to meet
with the clients at the agency.

Jackson said there is more to
being a good employee than just
coming to work and going home
at the end of the day.

“I think people have to be
ready to work hard and to give of
themselves at a level that is not
just 8 to 4, but to be able to look
at work or an agency, and it’s
your chance to give to it just like
a ministry,” Jackson said. “I
think that’s what it takes to be a
leader and an effective employee,
is to work hard and do more than
what is asked of you and care
about the end product, whatever
that is.” 

Working at Life Bridges has
been just that for Jackson: a
ministry.

“I think the Bible clearly teach-
es that we are to mentor those
who come alongside us and after
us, both spiritually and in the
workplace as well,” she said.

As for any young girls looking
at a career, or just employment,
she said try to get into something
that they have a passion for, and
put their best effort forward.
Much like she has done.

“I love to work, and work
hard,” she said. “And I love work-
ing here at Life Bridges.
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Chief executive officer of life Bridges

Diana Jackson’s calling is to help people

Banner photo, allen MinCeY

Diana JaCkson, chief executive officer at Life Bridges, often gets the opportunity to meet with some
of its clients. From left are Jackson, David Rogers, Nancy Everett and Jamal Dabit.

How to take back your downtime
(MS) — Many working profes-

sionals have hectic schedules.
Perhaps due to technology that
now allows men and women to
stay connected to the office no
matter where they might be, a
great number of men and women
now exceed the traditional full-
time employment standard of 40
hours per week. 

In fact, data from the 2013 and
2014 Gallup Work and Education
polls indicates that adults
employed full time in the United
States work an average of 47
hours per week, almost an entire
extra workday.

Some working professionals
have little recourse with regard to
reducing the number of hours
they work each week. But those
who find themselves unknowing-
ly working extra hours, whether
it’s by checking work emails at
home or answering business
calls even after leaving the office,
can take steps to regain their
downtime for themselves.

n Schedule activities during
before or after office hours. 

Men and women who want to
take back their downtime may
benefit if they start to schedule
activities during those hours that
aren’t meant to be spent at the
office. 

Rather than planning on going
to the gym, plans that can easily
fall apart if a particularly difficult
project lands on your desk,
schedule sessions with a physi-
cal trainer or sign up for classes
with a friend or family member. 

You will be less likely to work
during your downtime if you
have already paid for a training
session or class or have sched-
uled a dinner date or another
activity with a loved one. 

Especially busy professionals
can plan activities for one or two
weeknights per week so they

know they are leaving the office
on time no less than 20 percent
of the time. 

n Encourage team-building
activities with coworkers. One
way to ensure you get out of the
office on time is to promote team-
building activities with your
coworkers. 

Propose a company softball
team or encourage your bosses to
sponsor a company bowling team.
Such activities can create stronger
bonds between you and your
coworkers, and they also ensure
all of you get out of the office on
time at least once per week. 

While you won’t necessarily
avoid talking about work, you
will be out of the office and hav-
ing fun while you relax rather
than sitting at your desk and
burning the midnight oil.

n Turn off your devices. 
Professionals who own smart-

phones or tablets can now check
work emails or monitor work

projects whether they’re sitting in
their offices or lounging on the
couch at home with their fami-
lies. 

Working men and women look-
ing to work less during their
downtime should consider turn-
ing off those devices that keep
them connected to their offices.
This may be more difficult than
you think, as a 2013 survey con-
ducted by Opinion Matters on
behalf of GFI Software found that
39 percent of participants
acknowledged checking work
emails outside of standard work
hours, while a whopping 81 per-
cent of the more than 500
respondents said they check
their work email on weekends. 

Men and women who want to
regain their downtime for them-
selves can try turning off their
devices upon leaving the office,
resisting the temptation to check
work emails on nights and week-
ends.  

Working professionals looking to spend less of their
downtime working can avoid checking work emails after leaving their
offices for the day.

 Check Us Out On Facebook



(MS) — The last several years
have seen a series of economic
ups and downs. Managing
careers amid such instability
has been challenging for many
individuals, but professionals
looking for more security can
take steps to find careers that
promise more long-term stabili-
ty.

Focusing a job search on
industries that have shown
strong growth and the ability to
ride out waves of economic tur-
moil can tip the odds in your
favor. Certain industries have
better long-term employment
outlooks than others, and men
and women looking for more
stability should consider these
industries when pondering
their next career moves.

Accounting
Thanks to ever-changing

financial policies and greater
scrutiny placed on lending
practices and bookkeeping,
accounting jobs remain solid
career choices. Jobs in
accounting can range from
entry-level to more advanced
(and more lucrative) positions
requiring certification or a sec-
ondary education.

Medicine
Financial health does not

safeguard people against ill-
ness, and health services are
needed regardless of the state
of the economy. That makes
medical careers some of the
most coveted and stable
around. 

Healthcare professions can
be lucrative, and careers in
medicine are not restricted to
doctors or nurses. Clinicians,

medical imaging personnel and
medical laboratory technicians
also are needed. The United
States Department of Labor
lists services for the elderly and
persons with disabilities, home
healthcare services and other
health practitioner positions
among the fastest-growing
career opportunities.

Computer Systems 
Computer systems analysts

and programming experts are
highly coveted in today’s digital
world. Many company opera-
tions are completely overseen
by relatively autonomous com-
puter systems. As technology
keeps changing, employees who
are able to stay abreast of the
changes will only grow more
valuable.

Builders
With more money injected

into the economy, homes and
businesses can once again
resume growth. Laborers with
skills in construction, masonry
and residential building, and

structure contractors can
count on steady employment. 

Environment
Clean-energy and other envi-

ronmental jobs may currently
make up a small percentage of
employment, but reports from
the Bureau of Labor Statistics
indicate jobs in this sector are
growing much faster than other
fields, including healthcare.
Workers ready to get in on the
ground level may benefit from
opportunities for advancement
and the stability of working in a
field that figures to grow con-
siderably over the next several
decades. 

Green jobs include work that
is primarily involved in the pro-
duction of green goods and
services, such as renewable
energy, pollution reduction and
recycling. Green jobs also are
those that involve education
and training related to environ-
mental compliance.

Entering the job market for
the first time or reentering it
with a new career direction can

be intimidating. Focusing edu-
cation and skills on careers
that are proven winners can be
the security and confidence
boost professionals need.  

By LARRY C. BOWERS
Banner Staff Writer

The Village Bake Shop has
been a tradition in downtown
Cleveland for more than half a
century, and the family of the
late Arthur Gilbert has kept it
going long after his passing.

Arthur’s widow, Jo, and
daughter, Teresa, have been
managing and operating the pop-
ular business in recent years,
following his death in 2006.

The expertise and skills of the
bakery comes from Jo and
Teresa Gilbert, with plenty of
help from other family members
and a talented staff. Jo, 82, still
applies her skills to the beauti-
fully decorated cakes and pas-
tries, and delicately creates the
dainty flower designs atop the
cakes.

Jo Gilbert said it was interest-
ing how she and her husband
first ventured into the baking
business in Cleveland. 

The couple met in Knoxville
when they were very young and
both worked at the Federal Bake
Shop. The two traveled to Florida
on vacation, and stopped in
Cleveland en route back to
Knoxville.

Jo said that on the stop here,
her husband noticed that a bake
shop in Cleveland was being sold
in foreclosure. “He came back to
Cleveland (for the auction), and
bought it,” she said. That pur-
chase was the Town House Bake
Shop in downtown Cleveland,
which Arthur then ran for about
three years, according to his wife
and daughter.

Teresa Gilbert said her father
purchased the bakery with a
loan he got from the old
Merchants Bank in Cleveland.
Helping him secure that loan
back in the 1950s was the late
Bobby Taylor, who later founded
the Bank of Cleveland.

After operating the Town
House Bakery for a few years,
Arthur sold the business to his
brother Edward. Edward and his
family later moved Town House
Bakery to a location on Keith
Street, and the family still runs
that business to this day.

Arthur and Jo then opened a
new bakery in The Village shop-
ping mall, where it has remained
all these years. It has been under
the guidance of his wife, daugh-
ter, and extended family over the
previous 10 years.

To emphasize how much the

baking business is in the family’s
bloodline, Teresa says she and
her brother, Steve, used to sleep
on the old flour sacks in the back
of the shop. This began, she
says, when she was about 5
years old.

“We were raised in the busi-
ness, and we’ve serviced the com-
munity (with their baked good
needs),” Teresa said. “We’ve
developed our regular customers
(over the years), and they’re now
our extended family.”

Her mother has attempted to
retire in recent years, but has not
been able to do that (completely).
She joins her daughter at the

bake shop as much as she can,
and the two of them still decorate
the cakes.

Her brother, Steve, is now a
young family man, and ventured
into the ministry. He is the pastor
at Fellowship Church of God,
McDonald, but Teresa says he
still spends some time around
the bake shop.

Teresa has been the manager
over the past 10 years. She added
that the bake shop’s customers
are the business’ biggest asset.

“Our favorite items are
thumbprint cookies, chocolate-
filled pastries called Chocolate
Burgers, and brownies,” she

said. “We also have special
recipes, and we make them with
love!” she added.

Teresa said the business has
continued to grow over the years,
and she thanked the general
public for that. She added that
the bake shop’s busiest times are
the Christmas and Valentine hol-
idays.

Teresa and her husband,
Jeremy, have a daughter, Angel,
who lives in Nashville, and a son,
Justin, who assists at the bakery.

Her brother and his wife,
Teresa Schrader Gilbert, have a
son, Jason, and daughter,
Stephanie.

Teresa said almost every mem-
ber of her family has spent time
working at the bake shop, and
she praised her staff of nine,
especially baker Crystal
McCloud.

“We have been very fortunate
with the business,” she said,
thanking all shop’s regular cus-
tomers. “We still make everything
from scratch, which we plan to
continue. Our customers come in
here from throughout the region,
as far away as Knoxville.”

She added that the growth of
the community has added to the
growth of the bake shop. 

“We get a lot of these new cus-
tomers from word of mouth, and
several have been Lee University
students,” she said. 

“I’ve enjoyed the business, and
the people, through the years,
and I’m looking forward to con-
tinuing.”
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Village Bake Shop

Jo Gilbert and daughter, Teresa, continue the bakery tradition
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Photo at left:
JO GILBERT, at age 82, has

developed the art of creating
flowers as one of her cake deco-
rating skills at The Village Bake
Shop in the Village Green. She
and her daughter, Teresa, man-
age the longtime Cleveland
business.

KEY FIGURES of The Village
Bake Shop are baker Crystal
McCloud, left, and family man-
agers Teresa and Jo Gilbert.  

Update your skills in a secure job industry  



(Family Features) Retirement is
supposed to be a reward for
decades of hard work, but if you
haven't planned well, the mile-
stone may be a dark cloud on
your horizon. 

In fact, new data shows that
nearly 50 percent of Americans
are most afraid of outliving their
income or the inability to main-
tain their current lifestyle, and
nearly 20 percent are worried
about having enough money to
cover health care expenses.

The research, released by the
Indexed Annuity Leadership
Council (IALC), also found that
despite these very real fears,
Americans are failing to take

action to address them. 
For example, a quarter of Baby

Boomers, the age group closest to
retirement, have less than $5,000
saved for retirement and nearly
one in five Americans have no
idea how much they've saved. 

The findings indicate that
Americans are afraid of the
unknown when it comes to man-
aging their money and retirement.
While you can budget for leisure
and travel, health care expenses
and life expectancy are unpre-
dictable.

"Americans are living longer
than ever, so it's no surprise that
the No. 1 retirement fear is that
they'll run out of money in their

final years," said Jim Poolman,
executive director of the IALC.
"Thankfully, there are strategies
and products out there that can
help you create sufficient retire-
ment income to last throughout
your lifetime, which can help with
this crippling fear." 

To take control of the uncer-
tainty and create peace of mind
when it comes to retirement, here
are some simple steps you can
follow:

Make a budget. 
Those who plan for retirement

are estimated to save three times
more than those who don't. Take
into account that your expenses
may increase during retirement,
specifically for items such as
health care and travel. Also, be
sure to revisit your budget period-
ically to make adjustments for
new circumstances that affect
how much you need to support
the retirement lifestyle you desire.

Balance is key. 
Investing in a 401(k) is a great

way to start a retirement portfolio,
but putting all your eggs in one
basket is a common mistake. One
method to provide balance to your
retirement portfolio is to add
some more conservative, low-risk
products, such as Fixed Indexed
Annuities (FIAs), which protect
your principal regardless of mar-
ket ups and downs. According to
the survey, FIAs are an attractive
choice for consumers, with 45
percent of Americans surveyed
interested in this type of retire-
ment product. 

Plan to adjust. 
A savings strategy that makes

sense today might not fit your
needs in five, 10 or 20 years.
Factors like market volatility,
changes in your career or person-
al life, can impact the amount
you're able to save and how much
you anticipate needing when you

reach retirement age.

Monitor the balance. 
While it's not as critical to track

the ups and downs of your portfo-
lio in your younger years, the
closer you are to retirement, the
more important it becomes to be
aware of your account values.
Your level of risk should reflect
your age and your retirement

By JOYANNA LOVE
Banner Senior Staff Writer

Passion for serving customers
is at the heart of why Cynthia
Lynn enjoys her position as dual
director of sales for Hampton Inn
and Fairfield Inn & Suites.

She has served in this position
for a year now, but has worked in
the hospitality industry for more
than 20 years.

“I’m still involved in negotiat-
ing all of the local negotiated
rates for any of the corporations
in the area, as well as handling
requests for proposals through
the different chains,” Lynn said. 

Lynn began her career in sales
as a sales coordinator in
Maryland. 

She had been a stay-at-home
mom and started her own party
business, Port-A-Party. 

“I took birthday parties to kids
homes,” Lynn said. 

She was also babysitting. 
“One of the ladies I was

babysitting for worked at a
Marriott in Greenbelt, Maryland.
She was leaving and thought I
would be ideal for a sales coordi-
nator, and that’s how I started,”
Lynn said.

She later worked at the
Colonnade, in Baltimore.

“I was quite successful in
Maryland in different areas: the
entertainment market ... the gov-
ernment/military reunion mar-
ket,” Lynn said. 

She also worked with corpo-
rate customers, educational and
religious organizations, and civic
groups. 

“In this industry, if you don’t
like hospitality, giving to people
and helping people, then you
shouldn’t be in it. I get such a joy
out of being able to help people,”
Lynn said.

Meeting and exceeding cus-
tomer expectations is always
Lynn’s goal, she said. 

“I have enjoyed meeting the
people that are in this area, that
work in this area — not only are
they my clients, but they become
my friends,” Lynn said. “That is a
really great attribute to be able to
say.”

But, it was not her career that
initially brought her to
Tennessee. 

“What brought me to
Cleveland was I reconnected with
my very first boyfriend from the
sixth grade,” Lynn said. “ We
reconnected and … I came and I
visited and loved it.”

The relationship grew and
Brent Reedy and Cynthia got
married. 

“When I first came here I lived
in the Red Clay [State Park]
area,” Lynn said. “I would wake
up to the coyotes howling at
night and a cow in the front yard
in the morning. Then we wound
up moving closer to the city.”

The culture here was different
than what Lynn had been used

to in Maryland. In a way this
made her feel “at home.” 

She landed a job with Vision
Hospitality Group. She said the
company “encourages all of their
staff to be involved in the com-
munity.”

“I have been able to get so con-
nected in this community with
the people and the town. I’m very
passionate about it,” Lynn said.

Lynn volunteers at events for
The Caring Place, serves on the
committee for the International
Cowpea Festival & Cook-off and
is a team captain for the Walk to
End Alzheimer’s.

She is also involved with the
Blythe Boys & Girls Clubs and
the Annual Hard Hat and Heels
event for Habitat for Humanity. 

She said her career in sales
requires having a “thick skin”
because not everyone will be
interested. 

“You really have to believe in
your product, so I believe in both
of my hotels, very strongly, that I
have great properties (rooms) to
sell, and the client is going to get
the best when they book with
us,” Lynn said.

In her role, she works with
sales coordinators Amanda
Capetillo at the Fairfield Inn &
Suites and Moriah Linton at the
Hampton Inn. Lynn enjoys men-
toring both of them. 

She said her goal is to give
each client such good service
they will be repeat customers. 

When she first started, if
someone wanted to become a
sales manager, they had to go to
college. Lynn said she had not
taken college courses in sales. 

“Then the industry changed,
and I got a director of sales that
believed in me and moved me
through the chain,” Lynn said.

Lynn has attended numerous
training events and completed
online training programs
throughout her career, including
Marriott’s Access Edge.

“I don’t think people realize
that this industry has so much
opportunity,” Lynn said. 

She said she thinks all of the
available training available was a
factor in the change to college
degrees no longer being a
requirement. 

Lynn has also completed the

Leadership Cleveland program,
through the Cleveland/Bradley
Chamber of Commerce. 

“It is really is such a great
industry, never a dull moment.
You are always learning some-
thing new. Even in the twenty-
something years I have done

this, every day I have had the
opportunity to learn,” Lynn said. 

When she is not working, Lynn
enjoys traveling to visit friends.

She also enjoys cooking. She
said she enjoys making meals
that are visually appealing, in
addition to tasting good. 
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Cynthia Lynn’s passion for exceeding drives her career

CynthIA
Lynn was the
recipient if the Ish
Patel Community
service Award
from Vision
Hospitality Group
earlier this year.
She is receiving
the award from
Ashley Hollis, left.

CynthIA
Lynn said there
is “never a dull
moment” in the
hospitality indus-
try. 

Face your financial fears

Take action to save your retirement

See FEARS, Page 38

Source: Indexed Annuity Leadership Council



(MS) — Balancing work and
family is a juggling act faced by
many working parents.
Responsibilities to work and fam-
ily often overlap, and that can
make solving the riddle of bal-
ancing work and family that
much more difficult.

Single-income households
have decreased dramatically over
the last several decades, as esca-
lating costs of living have made it
difficult for many families to get
by on just one income. But work-
ing parents can employ several
strategies, both at the office and
at home, as they attempt to make
the job of juggling commitments
to work and family a little less
difficult.

Around the office

A major concern many parents
have as they attempt to balance
work and family is that they are
not spending enough time at
home with their children or not
paying enough attention to their
kids or even their spouses when
they are home. 

One way to find more time at
home is to inquire about the pos-
sibility of working remotely.
Advancements in technology that
have made it easier to remotely
communicate with clients and
coworkers has led to an influx of
work-from-home employees. 

While working from home does
not mean workloads will dimin-
ish, it does save men and women
the time they would spend com-
muting to and from work, and
that translates to more time at

home with the family. 
If working remotely full-time is

not a possibility, men and
women can ask if it’s possible to
do so one or two days a week, as
such a schedule will still provide
more time at home.

Another avenue men and
women can explore as they
attempt to achieve a better bal-
ance between work and family
concerns how efficiently they do
their jobs. Chatting with cowork-
ers about issues that do not per-
tain to work can be a great way
to reduce work-related stress,
but professionals who feel as if
they never have enough time to
get their jobs done in a typical
work day should determine if
they are working as efficiently as
possible. 

Avoid too much water cooler
chitchat and resist the tempta-
tion to check personal emails or
text messages while at work.
Such distractions can eat up a
considerable amount of time over
the course of a workday, making
it harder for men and women to
get their jobs done in a typical
workday and forcing them to stay
late or bring work home.

Men and women working to
achieve a greater balance
between work and family also
can examine how willing they are
to take on additional work. 

While coworkers love a team
player willing to pitch in, routine-
ly accepting extra work can dras-
tically cut into the time men and
women have to do their own jobs
as well as the time they have to

spend with their families.
Helping coworkers out in a pinch
is fine, but men and women
should resist any urges to take
on more than they can reason-
ably handle.

At home

Men and women also can take
steps at home to create a better
balance between work and fami-
ly. 

Working parents who want the
time they have with their chil-
dren each night to be more sub-
stantive can turn off their
devices upon arriving home from
work. 

Devices such as smartphones
and tablets keep working profes-
sionals attached to their offices,
and many men and women are
tempted to check work emails or
answer phone calls and voice-
mails even when they have left
the office for the day. Parents
should resist that temptation so
their families know their focus is
on them and not back at the
office.

Another way to create a greater
balance between work and family
life is to make more efficient use
of time at home. 

For example, rather than
spending an hour each night
making dinner, working parents
can use a slow cooker so family
meals are ready the moment
everyone arrives home at night.
That frees up time the family can
spend together and gives working
parents one less thing to do
when they arrive home.

Working parents looking get
more quality time with their fam-
ilies also can cut back on the
time families spend watching tel-
evision each night. 

Limit television time to an
hour or two each night, using the
extra time to connect with one
another.

Many working parents strive to
create a greater balance between
work and family. 

While doing so is not always
easy, men and women can
employ strategies at work and at
home to make the challenge a lit-
tle less complicated.  

By LARRY C. BOWERS
Banner Staff Writer

Emily Beaty-Hildebrand was
born into a learning environ-
ment, the daughter of two edu-
cators, and her desire to learn
has followed her into politics,
business, marketing and
finance.

Emily is the daughter of the
late Keith Beaty, and Vicki
Beaty, and has served as the
director of marketing for
Cleveland’s Pioneer Credit for
the past 15-plus years. 

Her father was a well-known
coach and teacher in
Charleston. Her mom was a
teacher, and later guided the
Special Education Department
for Bradley County Schools. She
is now a member of the Bradley
County Board of Education.

Emily says she inherited a love
of education and learning from
her parents, and perhaps poli-
tics, since her mother is an elect-
ed Bradley County official.

Emily’s career as a marketing
professional took an adventur-
ous tour across the state, start-
ing out at the University of
Tennessee and continuing to the
governor’s office in Nashville.

She grew up in Cleveland and
Bradley County, attending
Bradley Junior High School and
graduating from Bradley Central
High School. She then journeyed
to the University of Tennessee,
where she stayed for about a
year.

“I had the opportunity for an
internship with Tennessee Gov.
Don Sundquist,” she said,
adding that she was excited by
the opportunity in state politics.
For about two years she was
involved with the office of
Tennessee Economic and
Community Development
Commissioner Bill Baxter.

Emily later transferred to the
office of Commissioner of
Manufacturing Tony Grande for
about a year.

“I loved politics, and I loved

the Nashville/Murfreesboro
area,” she said. She added that
she still has attachments to the
Middle Tennessee communities.

During this period of her life,
Beaty-Hildebrand said she was
still exploring possibilities for
her career. She said she talked
with Commissioner Grande’s
secretary, and she told her she
should get into marketing.

“She said politics was a com-
bination of marketing and busi-
ness,” she pointed out.

She said she gave it some
thought, then went on to take
her first marketing class. She
added that it was promotions,
and she immediately saw the
connection to what she had been
doing. Emily said that ever since
she has maintained a balance of
marketing and business.

In 2001 her career, and direc-
tion, took a new path. Her father
became ill, and she decided to
return to Cleveland.

After returning home, in
December o2001, she was
offered a position with Pioneer
Credit by John Darden, founder
and CEO of the company.

This relationship has been
mutually beneficial, as Beaty-
Hildebrand went through an

intense period of “learning” and
evolved into her present position
with a wide range of responsibil-
ities.

The company’s information
brochure lists her as a skilled
marketing professional with
broad experience. It says she
possesses a unique blend of cre-
ativity and analytical skills,
brings energy and passion to
work and motivates team mem-
bers of varying organizational
levels. 

It says she is a self-motivated
worker who’s tenacious, cre-
ative, honest, and respected in
professional and personal
endeavors alike.

Among her responsibilities is
the development and implemen-
tation of all marketing strategies
and communications for Pioneer
Credit Company, Pioneer
Leasing and Sales, and Pioneer
Jewelry Company. 

She collaborates with opera-
tions and other cross-functional
teams to define marketing objec-
tives and examine existing objec-
tives and processes to ensure
efficiency, profitability, and pro-
ductivity across all marketing
activities. 

The marketing director also

manages delivery and produc-
tion teams of all sizes and scopes
— internal and external, and
negotiates all contracts with
third party vendors. She said
she constantly looks for cost
savings and ways to improve
response rates.

Darden put her through
intense training for her first
year. She worked with managers
of a number of Pioneer Credit
offices, which appealed to her
desire to learn. It was then she
was elevated to marketing direc-
tor, working alongside Darden.

Even with the enormous
responsibilities of her position
with Pioneer Credit, she had
remained active in politics with
the Republican Party. She was
elected as a committeewoman of
the 9th District in 2010 and has
served for more than six years.

The Tennessee State
Executive Committee of the
Republican Party represents
Bradley, Meigs, McMinn, and
Polk counties.

There was also a small sur-
prise for Emily and husband,
Jason Hildebrand, a few years
back. The two had dated while in
high school, although Jason
attended Cleveland High. Their
relationship continued over the
years, and they were married in
2005 after she returned to
Cleveland.

About four years ago, when
Emily was 36, the couple found
out they were expecting. A
daughter, Sophia, was born and
is now a 3-year-old student at
First United Methodist pre-
school.

She says it is great being a lit-
tle older than most first-time
mothers. “I believe you enjoy
them more,” she said. “People
tell you what to expect, but it
makes me prioritize and plan
things better,” she said. “I
believe I’m a better time manager
(since Sophia was born).”

Darden and Pioneer Credit
entered into a merger in 2014,
and Beaty-Hildebrand is positive

about the business situation.
“Change is hard, but I really feel
it is an opportunity and advan-
tage for me and for Pioneer,” she
said.

She said she previously did
everything in marketing for
Pioneer, but now there is a four-
person staff. She is still market-
ing director at Pioneer.

Asked what advice she would
give to young ladies considering
the business world, Emily said,
“They should try to understand
what motivates them. They need
to consider what they want to do
for the rest of their lives.”

She added that anyone going
into a specific career field should
realize that you can make a
change at any time. “Young
women should take the opportu-

nity to try something new, some-
thing that interests them,” she
said. “They should do the ‘grunt’
work, and learn the business
from the ground up.”

Asked who had the most influ-
ence on her career, she said
Darden; Melody Phillips, a mar-
keting and promotions instruc-
tor at Middle Tennessee State
University; and former
Tennessee Commissioner of
Commerce and Insurance
Stephanie Chivers. 

Wherever it came from, the
advice has lifted her to an influ-
ential position in the world of
business and finance, with a
husband, increased personal
confidence, a delightful daugh-
ter, and a political appointment
along the way.  
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Emily Beaty-Hildebrand maintains business, marketing balance
Contributed photo
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Hazel Key

The business is ‘always with you’
By BRIAN GRAVES
Banner Staff Writer

“It’s very gratifying to drive
through town and see company
logos I have played a part in cre-
ating,” said Hazel Key, owner of
Key Advertising.

Advertising and marketing
have been Key’s life almost 25
years, having started with anoth-
er company and eventually start-
ing her own firm 16 years ago.

“I came into the business world
a long time ago, but the majority
of my business career has been
in advertising,” Key said.

She began at Copplinger and
Affiliates in the credit depart-
ment, left for a period, then
returned to the firm in the adver-
tising department.

“That’s how I got started in
advertising,” Key said. “I was an
administrative assistant in the
department. Getting into adver-
tising was something that just
kind of happened.”

“I think that’s just where God
wanted me to be,” she said. “He
puts you where He wants you
and it just kind of works out.”

It was there she learned the
lessons of proper advertising
placement, sizes “and all those
things that go into advertising
and marketing.”

After five years, Key made the
decision to branch out on her
own, creating Key Advertising
Inc. of which she is the sole
owner.

“We deal with a wide variety of
things,” she said. “Every day is
different.”

Key said being a woman in
business “is something I
haven’t really let bother me that
much.”

“There have been a lot of men
that are really good friends that
have helped me a lot along the
way,” she said. “I have some
woman friends that have helped
me as well, but being a woman is

a card I never played.
“You just get up every day and

do what you have to do to stay in
business,” Key said.

“I’ve come through some tough
times in business — some years
that were tough for everyone in
business,” she said. “I feel like I
survived and I have had a lot of
friends that have helped me. But,
I have a lot of good customers
and that’s probably what’s kept
me going.”

Key said the most important
thing she has learned about busi-
ness is to treat people the way
she would want to be treated,
and to be fair and honest.

“If you feel like I’ve done you
wrong and you tell me, I’ll do my

very best to fix it,” she said. “I’ve
always, always strived to have
good customer service. That’s one
of the most important things, and
I always stand by our work and
our products.”

Key said she would advise any-
one going into business to be
honest and have integrity.

“I would not start a business
doing something I did not know
how to do,” Key said.

She said a business is “always
with you.”

“I don’t care if you go to the
ends of the earth, that business
is always with you,” Key said.

“It was a woman friend who
told me that, and she was right
because the business is yours

and it’s always in the back of you
mind,” she said.

“Integrity and honesty are the
most important things,” Key said.
“If you make a mistake, be honest
about it and — most of the time
— people will understand it.”
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HAzEl KEy, owner of Key Advertising Inc., sits at her office desk continuing a career that began
almost 25 years ago.
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Take a cue from successful women  
(MS) — Women had another

successful year in 2015.
According to the Fortune 500
list, 2015 tied the record set for
the highest number of female
CEOs in America’s largest com-
panies by revenue. 

Twenty-four women, including
Mary Barra of General Motors,
Meg Whitman of Hewlett-
Packard and Ginny Rometty of
IBM, made the list.

Although women make up 45
percent of the labor force and
only 5 percent head Fortune 500
companies,  women are making
greater strides than ever before.
For example, in 1998, just one
woman led a Fortune 500 com-
pany, according to Pew Research
Center. 

Certain traits could help pro-
pel successful women to the top.
Here’s a look at some of the ways
female professionals can over-
come professional hurdles and
make their mark.

n Be passionate about what
you do. 

Women who maintain passion
about their careers are more
likely to overcome any chal-
lenges and stand out in the
workplace. 

If your profession is not stok-
ing any passion, explore alter-
nate career opportunities.

n Recognize your strengths.
Today’s professionals are less

likely than their predecessors to

stick with one company or line of
work for their entire working
lives. But just because you
change jobs or career paths does
not mean your past experience is
useless. 

Successful women know what
they do best, whether it’s public
speaking, writing or making
sales pitches. Apply those
strengths when looking for a new
job or career.

n Know when to ask for help.
Even the most accomplished

women have limitations. Asking
for help when you need it can
help you overcome those limita-
tions. 

To be good at what you do, you
first have to learn from others.
Sometimes the smartest way to
overcome an obstacle is having
several hands on deck to provide
a boost. 

Thinking that the work is bet-
ter left to you alone could be a
mistake. Enlist help when you
need it and never hesitate to ask
for another perspective.

n Make time for exercise. 
A sluggish body can make for

a sluggish mind. 
Successful people need to be

sharp, and exercise can help them
maintain their mental focus. 

According to John J. Ratey,
Ph.D., a clinical associate profes-
sor of psychiatry at Harvard
Medical School, muscles send
hormones rushing to the brain

where they mix with a substance
called brain-derived neurotroph-
ic factor, or BDNF. 

BDNF plays a role in brain cell
growth and learning. Without it,
brains can’t absorb new infor-
mation or grow and learn. 

Exercise also helps relieve
stress, which can make resolu-
tions easier to see and make
tasks less overwhelming.

n Go easy on yourself. 
While many successful people

strive for perfection, achieving
perfection is unlikely, if not
impossible. 

Successful people often admit
to being their own worst critics,
but don’t beat yourself up if you
endure some trial and error.
Mistakes can be a great teacher,
so use any you make to your
advantage.

n Don’t be afraid to take
risks. 

Successful women are not
afraid to take risks. Many may
have decided they don’t fit a spe-
cific mold and want to affect
change. However, calculated
risks are different from reckless
decisions, and it is important to
recognize the difference. 

A calculated risk may involve
starting your own business after
learning the ropes in a specific
field and testing the waters.
Reckless behavior would be
opening that business with no
relevant experience.   

,



By CHRISTY ARMSTRONG
Banner Staff Writer

Becky Brady, a business
teacher at Walker Valley High
School, is doing her part to help
train up the next generation of
great business leaders. 

Having studied business in
college and made plans to pur-
sue a career in the field, she
later realized her “calling” was
actually to become an educator. 

“I absolutely love it,” Brady
said. “I get to bring students
into the world of business and
watch them get excited about
what they can do in the future.” 

Born and raised in Cleveland,
Brady is a graduate of Bradley
Central High School. 

After high school, she
received an associate’s degree
in business administration from
Cleveland State Community
College. She then attended the
University of Tennessee at
Chattanooga and earned a
bachelor’s degree in business
administration, concentrating
on marketing. 

Upon graduating from UTC,
Brady worked various jobs,
including a stint at the
American Red Cross chapter in
Chattanooga. During that time,
she realized she enjoyed train-
ing people and began pondering
the next step in her career. 

“I realized I would really like
teaching, because I would be
instructing and getting to know
people all the time,” said Brady. 

She decided to return to col-
lege and later earned a master
of arts in teaching from Lee
University. Upon graduation,
she began teaching at

McMinnCounty High School. 
After three years in McMinn

County, she accepted a position
in Walker Valley’s business
department. Brady has been on
Walker Valley’s faculty since
2007. She has also continued
her education by earning an
education specialist degree in
curriculum and instruction
from Lincoln Memorial
University, in Harrogate, in
2015. 

Though she has taught vari-
ous business-related courses at
Walker Valley, she currently
teaches Personal Finance,
Business Management and
Career Management. 

“Personal Finance is probably
my favorite class to teach,”
Brady said. “What I teach are
real-life skills everyone can
use.” 

Whether she is teaching them
how to budget their own money
or market a business’ products
or services, practicality is some-
thing she always tries to
emphasize with students.

Brady noted that a lot of
skills one must use to be suc-
cessful in the business world
are ones which would easily
help one excel in another field. 

For example, knowing how to
make good goals and carry
them to fruition is a skill which
is beneficial in more than just
business. 

Brady said her favorite part of
teaching is watching students
begin to grasp concepts and
work on improving their skills.

“I can be pretty blunt with my
kids sometimes, but sometimes
they need somebody very hon-
estly telling them how they can
improve,” Brady said. 

Her approach of supporting
students while also telling them
the truths they need to hear has
earned her attention from lead-
ers of national organizations
which support students. 

In 2014, Brady was named
the Tennessee JumpStart
Personal Finance Teacher of the
Year by JumpStart, a nonprofit
organization which promotes
financial literacy among youth. 

For years, she has supported
her students’ work with Future
Business Leaders of America,
an organization which allows
students to gain experience
through business-related activi-
ties. She was named Tennessee
FBLA Adviser of the Year for
2016. 

In addition to helping stu-
dents in class and in FBLA
activities, she recently started
supporting students in a new
way. She is now coaching
Walker Valley’s dance team. 

“A lot of people are surprised
to learn I dance,” Brady said
with a laugh. 

She has danced since she was
a young girl, taking numerous
classes to improve her skills.
She was also a member of the
color guard during her time at
UTC. Since then, she has con-
tinued taking ballet, tap and
hip-hop dance classes for exer-
cise. 

In addition to her roles help-
ing students at Walker Valley,
Brady is also involved with the
local 4-H chapter. She currently
lives on a “fifth-generation fam-
ily farm,” and her children have
both been involved with 4-H. 

She has a son, Bryan, who is
currently a freshman at Middle
Tennessee State University, and
a daughter, Sydney, who is a
freshman at Walker Valley.
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goals. Generally, the younger you
are, the greater risk you may be
able to tolerate because market
cycles generally rebound losses
over time. When the window of
time before retirement is tighter,
you may not be able to recover
from a dip as easily.

Small changes count. 
Even seemingly little adjust-

ments can have a noticeable
impact on your finances over
time. For example, packing your
own lunch and giving up an
evening out with friends once
weekly or monthly will allow you
to direct that money to a retire-
ment account instead. 

Also, be sure to pay your credit
card bills on time to avoid fees
that not only affect your credit
rating but deplete funds that
could be directed to retirement
savings.

Make it automatic. 
Set up scheduled transfers so

you don't forget or aren't tempted
to spend the money you planned
to save. Treat your retirement
account as a debt you owe and be
sure to pay yourself every month.
If necessary, meet with a finan-
cial advisor who can help you

determine a strategy to pay down
debt without sacrificing your
retirement planning.

Find more tips and tools to
guide your retirement planning
at FIAinsights.org.

Understanding fixed

Indexed Annuities 

In today's economy,
experts recommend ensur-
ing you have a diversified
retirement plan and bal-
anced financial portfolio
that includes conservative,
low-risk products that are
less impacted by stock
market volatility. 

According to the
Indexed Annuity
Leadership Council's
research, 45 percent of
Americans are interested
in retirement products,
such as Fixed Indexed
Annuities, that offer
steady lifetime income and
protect your principal even
if the stock market goes
down.

Fears
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Women in Business

Becky Brady 
Her calling is to help prepare 
teens for the business world
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BECKY BrADY, a business teacher at Walker Valley High School, has dedicated her career to help-
ing students gain the skills they need to excel — whether they go into business or not.

“I realized I would
really like teaching,
because I would be
instructing and
getting to know

people all the time.”
— Becky Brady

Whether she is speaking to
her students or her own son and
daughter, she said she likes to
emphasize the importance of
them trying to find careers they
will genuinely want to have.

Brady said she has had a few
students take classes like
Business Management and real-
ize they might not enjoy being a
business manager. The teacher
said she likes to know a student
is thinking through his or her
career options, even if he or she
decides not to go into business.

“I always tell my students that
in order to be successful, you
have to be content,” Brady said.
“Happiness is not just a destina-
tion. You have to have content-
ment on the journey.” 

While it is tempting for people
entering the business field to
put in long hours of work toward
their goals, she stressed the
goals themselves are not the
most important things. 

Sometimes, goals change as
people gain more experience in
their careers. Sometimes, expe-
rience leads to one realizing he
or she is skilled in an area he or
she did not originally consider.

Brady pointed out her own
story is indicative of that point.
After first trying something dif-
ferent, she decided to pursue a
career she believed she would
enjoy for years to come. Her cur-
rent goal, she added, is to help
students recognize their own
strengths earlier. 

Though she admitted being a
teacher has its challenges, she
noted being able to enjoy one’s
job helps one more easily tackle
those challenges. 

While she has won accolades
for her teaching and advising
since switching careers, Brady
stressed recognition is not what
drives her. 

“I don’t do what I do for the
recognition,” Brady said. “I do
what I do because I love what I
do. ... I think that is the key to
success in a career. You have to
love it.” 

PLANNING for the future can help eliminate those fears of retire-
ment.

Reuse the News
Recycle this newspaper
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Women in Business

Museum’s finance manager

Janice Neyman enjoys challenge of numbers

Banner photo, CHRISTY ARMSTRONG

JANICE NEYMAN, finance director for the Museum Center at Five
Points, has had a 30-plus-year career in accounting, with several
unique career experiences along the way. 

By CHRISTY ARMSTRONG
Banner Staff Writer

Janice Neyman, finance man-
ager for the Museum Center at
Five Points, has found herself in
a role which has presented her
with some unique opportunities.

“I’m not your typical account-
ant, and I love it,” Neyman said.

Though born in Cleveland,
Neyman has spent the bulk of
her life in other parts of
Tennessee. An unusual career
path recently led to her making
Cleveland home again. 

After graduating from high
school in Alcoa, she began work-
ing toward a degree at the
University of Tennessee. She
later took some time off to marry
Glenn, now her longtime hus-
band, and move with him to
Chattanooga. 

She later transferred to the
University of Tennessee at
Chattanooga and completed a
bachelor’s degree in accounting.

Neyman has worked in book-
keeping and accounting for more
than 30 years. Among her first
experiences in the field was
starting an accounting firm with
a friend upon them both becom-
ing certified public accountants. 

While accounting isn’t every-
one’s cup of tea, she explained
her desire to work in the field
dates all the way back to high
school. As a student, she real-
ized she really enjoyed working
with numbers and believed she
could pursue a career in
accounting.

“It is an interesting challenge
to see how numbers relate to
each other,” Neyman said. “It’s
like putting a puzzle together.” 

Though she has used her
accounting skills on the job for
many years, not every job has
involved handling taxes and
other financial matters at an
accounting firm. 

After spending some 20 years
working in that setting, she ful-
filled her dream of owning a
ladies’ clothing boutique. In
addition to using her accounting
skills to keep the books bal-
anced, she said she got to live
out the fun fantasy of always
getting to stock a closet (or
storeroom) with new things. 

However, her career path
changed again when her hus-
band, a retired nuclear engineer,
was transferred to Pennsylvania
for his job. After three years,
however, they were able to
return to Tennessee.

Upon moving back, Neyman
supported her son in his dream
of owning a skateboard shop in
Chattanooga. She said she was
“a skateboarder back in the day”
and explained all businesses
share the same accounting con-
cerns. Though it is now closed,
she said the shop was open for
seven years, and “did quite well.”

When her husband retired and
the business ended, the couple
decided to settle in Cleveland.
Not long after the move, Neyman
was offered her job at the
Museum Center. 

“I wasn’t ready to retire,”
Neyman said. “I have found it’s
been a wonderful opportunity. I
love what I do.”

As the finance manager, she
handles “every aspect of
accounting” for the local history
museum and its on-site gift
shop. 

However, she is also the per-
son one speaks to about renting
the museum’s facilities for spe-
cial events. In the process, she
has helped connect many people
with the resources they need to
make their events happen. 

“My favorite part has been
helping couples plan their wed-
dings at the museum,” Neyman
said. “It has really been fun
helping them bring their visions
to life.” 

As she has become reac-
quainted with life in Cleveland,
Neyman also said her role at the
museum has allowed her to be
involved with the community in
new ways. She noted there are
always community events taking
place at the museum, from
Rotary Club meetings to events
featuring the work of local
artists.

Because she also supports the
museum’s mission to educate
people on local history, Neyman
said she enjoys being able to
work “for a cause.” 

When she is not working,
Neyman enjoys gardening and
spending time with her family.
She is eagerly anticipating the
birth of her first granddaughter.

Though her career has taken
some interesting twists and
turns, Neyman said she advises
other women to be unafraid of
following their dreams. 

Though things like starting
new businesses can be risky,
Neyman said life has taught her

that some risks are worth tak-
ing.

Though it can be easy to stay
in one place, she urged those
with big goals in mind to begin
doing whatever they can to move
toward achieving them. 

“If you have a dream and it’s
something you truly want to do,
don’t give up,” Neyman said.
“Don’t be afraid to explore dif-
ferent opportunities, different
businesses.” 

She also noted young profes-
sionals should remember that,
while a college degree may get a
person in the door for an inter-
view, dedication is what truly
sets a person apart. 



Carla Watson is the operations
manager at Bayne’s Business
Machines. 

While she has a very business
work schedule, she has found an
unusual way to unwind. 

Watson noted she “was born
and raised in Cleveland, married
with two sons and a very
demanding job.”

“Just a little over a year ago
my mom wanted to take a dis-
tressed painting class so I went
with her,” she said. 

After completing the class, she
decided to buy a piece of furni-

ture just to see what she could
do with it. 

“I bought a Gossip Bench
which ended up selling rather
quickly. I bought another piece, a
side table I think and it too sold
quickly,” she said.

“So at this point I would go
‘furniture hunting’ on the week-
ends and paint it through the
week,” she said.

About three months in, she
came up with the name Vintage
Visions. 

“Although I say this is a hobby,
I stay extremely busy at it —
whether it is buying, painting
and selling or painting pieces
customers bring me,” she said.

To date, she has  done many
side tables, dressers, chest of
drawers, coffee tables, chif-
forobes, book cases, school desks
and even two sets of cabinets.

Watson states, “It is really sat-
isfying to have a hobby which in
turn offers you rewards. Those
rewards come not only in mone-
tary ways. I am really enjoying
the process of finding treasures
and custom painting those
pieces to fit others’ lifestyles. I
have found my relaxation
mode.” 

“My mom was an essential oil

user for over a year and I made
fun of her all the time,” Watson
said. “I don’t care what you had
going on, she had an oil for it.
This past December she bought
me a Young Living Starter Kit for
Christmas. 

“Although I was still very skep-
tical, just because it was some-
thing new and different, I started
using the oils. It didn’t take but a
few days and I was seeing results
and was hooked,” Watson said.

“I was so excited about the
results I was getting and the
many different things I could use
them for, I was telling everyone I
knew. 

“Starting around March of this
year, it also became a side busi-

ness for me,” she said. 
“My heart has always been to

help people find wellness.
Whether that is financial, emo-
tional or health ... sharing the
essential oils allows me to do
that. I continue to get testimoni-
als from oil users who cannot
believe how these pure essential
oils work. I love being able to be
a part of that,” she said. 

Watson is the epitome of a
“hardworking woman” and said
she is gratified every day by
doing as much as she can do for
as many people as she can. 

Watson may be reached at
423-716-1071 or private mes-
sage her through Vintage Visions
on Facebook. 

By KRISTA GOOD
Banner Intern

While people can have a vision
about their desired career, it is
often hard to predict the different
turns it may take. 

When Kendra Gray began
working in Lee University’s Public
Relations office almost eight
years ago, she could not have
anticipated the impact it would
have on her life or career. 

Gray began her education in
1986 at Fair State University,
where she completed her fresh-
man year before choosing to start
a family with her husband. 

After re-entering the workforce,
Gray began working at a local
church teaching preschool. She
later became the church admin-
istrator and assistant to the pas-
tor. 

When Gray came to Cleveland
for her husband to attend Lee,
her goal was to obtain a job as an
assistant administrator at the
school. However, as she has
worked as assistant to the direc-

tor of Public Relations for close to
eight years, Gray has grown more
and more passionate about the
field of communications. 

“Now that I’m here in PR and
working with the public and …
waving the Lee flag, bragging
about everything good about here
was easy. I do love the PR and the
whole communications field,”
Gray said. 

As Gray has progressed with
her career over the last eight
years, she has learned valuable
lessons she said she carries with
her on a daily basis. She places
great emphasis on never settling
or giving less than 100 percent
effort in any task, while still being
passionate about the success
and well-being of others. 

“[I try] to be the best I can be at
whatever I do, and … I want to
see others be the best they can be
and be a part of something that’s
bigger,” said Gray. 

While working in communica-
tions at Lee, her greatest influ-
ences have been both Brian Conn
and her father. 

As she has watched Conn
interact with and manage people
over the last few years, she has
been able to learn from his pro-
fessional example. She said her
father demonstrated the impor-
tance of putting others first and
treating them with respect. 

While the big picture of her job
is “to brag” about the university,
Gray is immersed in many differ-
ent departments on Lee’s cam-
pus. She highly values the differ-
ent opportunities her position
gives her to work with many dif-
ferent sectors, such as media
relations, marketing, advertising,
and the public.

“I love that I can walk around
campus and feel like I know
everybody. I love the feel that this

position connects us with every-
one,” Gray said. “I just kind of get
to feel the heartbeat of the whole
campus and the community.”

As a task-oriented worker,
Gray approaches her job on a
day-to-day basis by asking what
can be accomplished that day.
She continually asks herself how
she can help students, supervi-
sors and Lee be the best they can
be, and improve in whatever way
they can on that particular day.
She consistently strives to go one
step further to help other
employees and accomplish the
Lee vision to the best of her abil-
ity. 

“I love that no matter what is
happening that day I, seriously,
wake up and look forward to
coming to work every single day,
and I have every single day since
I’ve come here,” Gray said. 

Like all jobs, Gray’s position
holds unique challenges on a
daily basis. Because the PR
department deals with so many
different entities involving the
university, it is difficult to stay

on top of everything that is going
on. As a self-proclaimed worka-
holic, she expresses frustration
at not being able to accomplish
everything she deems important
in a single day. 

However, Gray does explain
that Lee is a huge supporter of
the necessary balance between
work and home life, so she does
not have the problem of bringing
her job home with her. When the
day comes to an end, Gray
explains it is simply a matter of
creating a new list of objectives
to accomplish the next day.

Gray said she is striving to
constantly improve at everything
she does in her position, includ-
ing keeping up with how the
media is continually evolving. By
doing this, she hopes to always
figure out the best way to tell the
Lee story to those interested in
hearing it. 

“[I want to] keep doing what I’m
doing and get better at what I’m
doing,” Gray said. “I hopefully
will be depended on to get better
and better.” 

She encourages people to
always put others first. She said
throughout her career, she has
focused on the bigger picture,
which has allowed her to
progress in various roles.

“Don’t ever think you’ve
arrived, but always keep chal-
lenging yourself,” said Gray.
“Always have faith in God to
equip you to do what you need to
do.”
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Kendra Gray tries to be the best she can be
She loves working in Lee University’s public relations department

Kendra Gray

“Don’t ever think
you’ve arrived, but

always keep challenging
yourself.” 

— Kendra Gray
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Carla Watson’s hobby of refurbishing furniture is providing
multiple rewards  — financially as well as a relaxing process.

Carla Watson relaxes by working harder

Carla Watson

How to build a strong 
professional network 

(MS) — Networking is often
seen as a means to further one’s
career, but developing a group of
professional contacts can also be
a great way for professionals to
stay abreast of the trends in their
particular fields. 

Networking also can benefit
small businesses as they look to
connect with vendors that can
help them grow their businesses.

A strong professional network
is not built overnight, and many
professionals spend years nur-
turing relationships with people
in their networks. 

Individuals and business own-
ers can take several approaches
when building professional net-
works they will rely on for years

to come.
n Ask around. 
Some individuals may hesitate

to seek networking advice out of
fear of appearing opportunistic.
But successful professionals
understand the need to network,
so your colleagues will likely be
glad to offer referrals if they’re in
a position to do so. 

When receiving a referral, ask
if you can use the person’s name,
which should help you establish
a connection during the intro-
ductory process. 

Resist the idea that using a
colleague’s name when meeting a
professional you hope to work

See NETWORK, Page 41



NEW YORK (AP) — If you’re like
many people, you have thousands
of photos on your phone, long for-
gotten after you’ve posted a few on
Instagram or Facebook.

They don’t have to stay forgot-
ten. Apple and Google are both
applying a form of artificial intelli-
gence called “machine learning” to
organize your pictures and video
— and along the way, help you
rediscover last year’s vacation,
dinner with close friends and a
casual summer outing to the park.

Apple’s tools are part of last
month’s iOS 10 system update for
iPhones and iPads. The Google
Photos app for Apple and Android
devices has a digital assistant to
automatically organize these
memories — and Google signaled
last week that it will only get
smarter. And on Wednesday,
Google introduced additional fea-
tures for rediscovery.

Here’s a look at how they take
you down memory lane:

—-

APPLE’S MEMORIES

Apple’s new Memories feature
automatically generates video
highlights around a theme, such
as a trip or birthday party.
Individual photos and snippets
from video are chosen for you, as
is the music, though you can
change it to reflect a different
mood.

This isn’t just a slideshow.
There’s slow zooming and pan-
ning, reminiscent of Ken Burns
historical documentaries. Some of
the photos also come to life, at
least on newer iPhones that auto-
matically take three seconds of
video with every photo.

When you’re ready to share, the
app creates a standard movie file
— so it works on Windows and
Android devices, too.

For me, Apple’s app created a
“Florida to Illinois” package for a
three-week trip in January and
one for a day trip to Philadelphia
last November. But Apple goes
beyond date and location. Apple
created a “Together” package for
shots with family over the past
two years. It also created an “At
The Beach” package with beach
photos since 2013. Other scenic

themes could include mountains,
lakes and sunsets.

Apple offers up to three new
Memories a day. You can create
more based on photos you add to
an album and generate new auto-
mated ones by scrolling down to
“Related.” You can also add or
delete images within Memories —
in my experience, a few included
mundane screenshots I had to get
rid of.

Nothing will ever replace the
human touch. But let’s face it,
even though I keep meaning to
organize my photos, I never find
the time. The machine-generated
selections aren’t necessarily ones
I’d choose myself, but with a small
amount of tweaking, they’re pre-
sentable and will tide me over
until I get around to catching up
manually ... someday.

—-

GOOGLE’S ASSISTANT

Google Photos has been at this
longer and offers more types of
packages. With collages, Google
combines smaller versions of sev-
eral shots into one layout .
Animations combine a bunch of
photos taken in succession so
that they resemble as a moving
image . Unlike typical “GIF” ani-
mation files, Google applies its
magic to align successive shots,
so buildings and bridges look
steady — without the shake com-
mon with handheld video. Google
also offers albums and video high-
lights, though without the Ken
Burns effect.

Google’s Assistant generates
much of this for you automatical-
ly. You can edit auto-generated
albums and video highlights, but
not collages or animation —
although you can create your own
from scratch. (That does defeat
the purpose of letting the robots
do the work, though.)

Sharing is easy and doesn’t
require recipients to have Google
Photos.

The results vary in quality. I
tend to take several shots of the
same subject, just in case some
are blurry. Yet I get collages and
animations out of those repetitive
shots. The albums and video
highlights I got are grouped by

location and date, though Google
says it will be doing more with
themes , such as following a kid
growing up.

Most of my computer-generated
creations are animations and col-
lages. As with Apple, Google’s
choices aren’t necessarily ones I’d
make, if only I had the time. But
some are good enough that I look
forward to alerts for new ones to
check out.

I also enjoyed a feature called
“Rediscover this day.” Google will
automatically create collages from
shots taken on a day, say, two
years ago. On Wednesday, Google
said it will apply that to people,
too, so you’ll get collages of you
with a specific friend or family
member.

—-

SEARCHING

Apple and Google are both get-
ting better at image recognition.
Apple’s version tends to be more
conservative. While Apple found
four photos in a search for fire-
works, Google found dozens.
Google also found more photos
with hats, though one was actual-
ly a strange hairdo and a few were
of a headband. Then again, Apple
thought an illustration of a hut
was a hat.

Google is also bolder with face
recognition. Its technology is
smart enough to recognize the
same child at 2 months and 6
years, while Apple often separates
the same child into multiple iden-
tities (you can merge them, and
things will be fine after that).

Google has an edge over Apple
in part because it taps its power-
ful servers to process photos.
Apple leaves all the machine
thinking to your device as a priva-
cy measure. But Apple says it also
favors being right more than com-
plete to reduce the work people
need to do to fix things. Being
wrong can also have conse-
quences: Google had to apologize
last year after its software got too
aggressive and mistakenly labeled
two black people as gorillas.

—-

STORAGE

To free up space, both services
will automatically clear photos

from your phone after uploading
them to the internet, once you
activate the option. You still have
a lower-resolution version on the
device and can get the sharper
image anytime, as long as you’re
online.

Google Photos offers unlimited
online storage of photos at up to
16 megapixels and videos at
1080p high definition — good
enough for most people. It will
compress larger photos, or you
can store the original and have it
count toward your Google Drive
limit, which starts at 15 gigabytes
for free. Apple’s iCloud Photo
Library requires paying once you
exceed 5 gigabytes, which is
enough for a few thousand photos.

By KRISTA GOOD
Banner Intern

One could almost say that
Angie Herron was born to be an
interior designer. Since her
father owns a local wallpaper
shop in Cleveland, design seems
to run in the family. Therefore, it
is no surprise Herron always
knew she wanted to do interior
design. 

Herron graduated with an
interior design degree from
University of Tennessee at
Chattanooga. After graduating
from college, Herron began her
career by immediately working
with another local interior
designer. 

In order to be licensed as an
interior designer by the
Tennessee Board of
Architectural and Engineering
Examiners, designers must work
under another licensed interior
designer for at least two years. 

Herron worked with this inte-
rior designer for seven years
before choosing to take the
plunge and open Interior Studios
in 2002. 

“I decided to take it one step
farther, because [the business] is

more like decorating, where inte-
rior design is more architectural-
ly based,” said Herron. 

Herron explained it is a com-
mon assumption that interior
designers are simply decorators.
While Herron does complete the
designing portion of a room, she
focuses more on architectural
designs than simply decorating.

Although Interior Studios is
inside Wallpaper Connection,
Herron operates her design busi-
ness as a separate entity from
her father’s business. 

She focuses her efforts on
space planning and floor evalua-
tions, and typically finishes her
architectural designs with a dec-
oration portion. 

“I love nature,” Herron said. “If
I’m doing the decoration portion
of the room, I’ll use things like
burlap, textures, leaves, botani-
cals, and natural elements.” 

Herron explains that her dad’s
example of a strong work ethic
has helped inspire her to be the
successful businesswoman she
is today. 

While Herron is able to suc-
cessfully run her own business,
she does face challenges on a
regular basis. 

“The biggest challenge is just
doing it all,” said Herron. “You
have to do everything from
invoicing, to getting orders
ready, to meeting with clients.
Every day is different.”

Because Herron has only one
other designer she works with,
she handles a large portion of
the business herself, and it can
sometime be hard to get every-
thing done. However, this chal-
lenge is also what Herron loves
about her job. 

“One day I may be doing a
closet design … or the next day I
may be meeting with a contrac-
tor on site,” said Herron. “So I
love that about it; it’s just so ver-
satile and every day is different.”

As Herron continues in her
career, she wants to remain
client focused while still pursu-
ing what she loves about her
design business. 

While Herron enjoys all
aspects of her business, being
hands-on with her designs to
achieve client satisfaction is
what she values most. 

“I just love seeing my drawings
come to life, especially when the
client just loves it as much as I
do,” said Herron. “That is my

goal: to make sure they
absolutely love it.”

While pursuing her career in
design, Herron has received mul-
tiple awards from the American
Society of Interior Designers.
These include both a student’s
award she received right after
college and several others she
earned for excellence in interior
design.
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Women in Business

Angie Herron
Interior design offers some unique challenges

Angie Herron

Robots organize your photos, so you can procrastinate

with is something sinister, as
the name will only help you
with the introduction. Once the
introduction has been made,
it’s up to you to do the rest.

n Get active in your indus-
try.

Referrals are not the only
way to develop professional
contacts. Being active in your
industry by joining professional
organizations and attending
seminars and other industry
events is a great way to expand
your network. 

Volunteer to work with pro-
fessional organizations when
possible or offer to host infor-
mation sessions or educational
workshops at your business.

n Reconnect with your col-
lege or university. 

Another great way to build a
professional network is to
reconnect with your college or
university. 

When meeting people affiliat-
ed with your alma mater, the ice
has already been broken in a
sense, as the school is essen-
tially a built-in connection. 

You also won’t have to worry
about the awkwardness that
might come when meeting a
professional contact with whom
you have less in common. 

Alumni organizations and
local chapters can introduce
you to people who earned your
degree at your school, and
many people love to help out
their fellow alumni.

n Employ social media.
Social media is not just for kids.

In fact, social media is a great
way for professionals to make
and maintain professional con-
tacts. LinkedIn, for example,
makes it easy to connect with
fellow professionals who are
looking to do the same. 

Twitter can be used to pro-
mote professional events such
as seminars or workshops you
are working with. 

These platforms can be used
to grow your network quickly
and easily, but be sure to vet
each person you connect with to
make sure you are affiliating
yourself with the right people.

Building a strong profession-
al network takes patience and
hard work. But the right net-
work can pay dividends for
years to come.  

Network
From Page 40



(MS) — Today’s young profes-
sionals hear about the impor-
tance of saving for retirement
seemingly from the moment
they are hired. 

In addition to discussions
with human resources person-
nel about employer-sponsored
retirement plans, young profes-
sionals are learning about the
importance of saving for retire-
ment thanks to the abundance
of financial-planning advertise-
ments on television, the radio
and the Internet.

Older workers may not have
been so lucky, and many may
find themselves trying to play
catch up as retirement age
draws closer. 

While it’s important to begin
saving for retirement as early as
possible, late bloomers whose
retirement dates are nearing
can still take steps to secure
their financial futures.

n Pay down debts.
Eliminating debt is good for
men and women of all ages, but
especially so for those nearing
retirement. Substantial debt
may delay your retirement and
can greatly reduce your quality

of life during retirement. 
If you still have substantial

debt, eliminate that debt before
you start saving additional
money for retirement. Once
your debt slate has been wiped
clean, you can then increase
your retirement contributions.

n Eliminate unnecessary
expenses.

If your retirement savings
are low (many financial advisors
now advise men and women
that they will need at least 60
percent of their pre-retirement
income each year they are
retired), start cutting back on
unnecessary expenses and real-
locate that money toward retire-
ment saving. 

Cutting out luxury items,
such as vacations to exotic
locales or country club mem-
berships, is one way to save
money. But don’t overlook the
simpler ways to save, such as
canceling your cable subscrip-
tion or dining at home more
often.

n Downsize your home. 
Many empty nesters downsize

their homes as retirement
nears, and doing so can help

you save a substantial amount
of money.

If the kids no longer live at
home or if you simply have
more space than you will need
after retirement, downsize to a
smaller, less expensive home. 

Monitor the real estate mar-
ket before you decide to down-
size so you can be sure to get
the best deal on your current
home. Downsizing saves on
monthly utility bills, property
taxes and a host of additional
expenses. 

Downsizing also means less
maintenance, which gives you
more time to pursue your hob-
bies upon retiring.

n Take on some additional
work. 

While you may have long felt
you would slowly wind down in
the years immediately preced-
ing retirement, taking on some
additional work outside of your
current job is a great way to
save more for retirement and
perhaps even lay the foundation
for a post-retirement career. 

Workers over the age of 50
can be invaluable resources to
startups or other businesses

looking for executives who have
been there, done that.

Look for part-time jobs that
seek such experience. Even if
the initial jobs don’t bowl you
over financially, part-time con-
sultant work in retirement can
make up for lost retirement sav-
ings and may even make your
retirement years more fulfilling.

Men and women on the verge
of retirement can take many
steps to grow their retirement
savings and make their golden
years that much more enjoy-
able.   

By GWEN SWIGER
Associate Editor

Holly Trotter-Vincent loves to
write about people, especially
those who have inspirational
stories to tell about their “jour-
ney” at Cleveland State
Community College.

Vincent is Cleveland State’s
public information coordinator.
That means she “develops and
communicates relevant” news
about activities and programs at
the campus. 

She noted Dr. Bill Seymour,
president, has put much
emphasis on “community first.
And in the community we do
hear a lot of success stories”
from Cleveland State.

Vincent is one of those suc-
cess stories.

“I’m from Athens,” she said. “I
graduated from McMinn County
High school.  I received a schol-
arship — the Principal’s
Academic Scholarship  — to
Cleveland State. That began my
journey to Cleveland State.”

During her time as a student
at CSCC, she worked in the stu-
dent relations office on campus.
It was there she began a friend-
ship with Susan Webb-Curtis,
who played a significant role in
her returning to work there.

Vincent said she “had some
wonderful mentors and made
some amazing friendships along
the way through CSCC.”

Among the “greatest people I
have ever known,” said Vincent,
were Jim “Mr. Cig” Cigliano, for-
mer vice president of student
services emeritus; his secretary
Sherry Miller; and Webb-Curtis,
who is dean of business and
technology, but was over the
Student Relations Department
when she was a student at
CSCC.

After graduation from CSCC,

Vincent earned a  bachelor of
science degree from Tennessee
Tech in 1999 and a master of
arts in 2003. She has also done
additional course work at the
University of Tennessee at
Chattanooga.

After graduating from
Tennessee Tech, she stayed
there for two years as a
recruiter. She worked with
prospective  students and
shared the experience of college
life.

“I was very happy at Tech,”
Vincent said. 

Webb-Curtis  “kept telling me
there was a job at Cleveland
State that was geared for me,”
Vincent said. 

Vincent told Webb-Curtis she
would apply for the job, but did
not expect to get an interview.
She not only got the interview,
but the job.

“East Tennessee was home,
so we came,” Vincent said. Her
husband, Ben, was a kitchen
manager at  a restaurant in
Cookeville. He was able to
transfer to a restaurant in
Cleveland. He now is with
Bateman Senior Meals in
Chattanooga and owns Gun
Works in Cleveland.

When she took the initial job
at Cleveland State, the title was
public information officer and
recruitment officer. 

Her job was to “initiate and
coordinate recruitment activi-
ties targeting high school stu-
dents in the college’s five-county
service area,” she said.

Also among her duties were
the development of special
events, counseling prospective
students on enrollment process-
es and college programs, as well
as working with marketing and
public information to develop
materials and programs to aid
students.

“It was easy for me, because it
is easy to sell a school you
believe in and are a product of,”
she noted. “It was fun to hear
the stories of how Cleveland
State helped students on their
journey of life.”

Cigliano split the position into
two jobs in 2008. Vincent
became public information offi-
cer. 

“It was a time of new begin-
nings. It is a fun job,” she said.

“I love to hear the stories of
people in the community, of
their experiences at Cleveland
State. Some people who did not
think they could go back to
school, but they  have been
helped by Cleveland State,” she
said.

“I love to write about the
obstacles people have overcome”
toward success, she said.

“A few years ago, we had a
student who was injured in a
motorcycle accident. He was
told he would never walk again,
talk again. He graduated from
Cleveland State and went on to
be successful,” she said.

“Those are the types of stories
I love to hear and write about. It
makes my job so much fun,”
Vincent said.

She said it took a while for
her to decide on her college
major. She commended the
patience of her mentors.

“I changed my major at least
six times. I quickly learned what
I did not want to major in.”

Her first major choice had
been dental hygienist. After job
shadowing her hygienist, she
quickly decided it was not the
job for her. Other choices were
marketing, education and
Spanish. 

“I was thumbing through the
Tech catalog trying to decide on
a major,” she noted.  

She advises students once a
direction has been selected, “to
go and visit an office. Ask ques-
tions and job shadow. Take time
and see what their days are like.
What is the favorite things
about the job? What do they like
and dislike? What is a typical
day like?”

“It can be hard to let the stu-
dents handle” the decisions, she
said. 

Most parents want to help
their children make the correct
choice; however, it is a decision
the student has to make.

The expansion of social media
— Facebook, Twitter and
Instagram —  has caused some
changes in activities and com-
munications.  One major change
at CSCC was in the name of the
department. It was the market-
ing department, now it is the
communication department. 

When questioned about the
future, she noted “I really enjoy
what I do at Cleveland State. I
love the people. It really is a
family. I can see myself retiring
from Cleveland State. I really
enjoy higher ed.”

Perhaps she will see her
daughters, Anna Jaye (“AJ”), 9,
and Avery, 6, as students at
Cleveland State.
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EQUAL HOUSING
OPPORTUNITY

 Thinking about getting a real estate license? Looking 
 to make a change?  I am always looking for talented 

 individuals who want to succeed at a high level!
 Call me for information on how to get started!

 Already in the business and want 
 to increase your potential?

 Call me for a private consultation!

 Sally Hays,
 Managing Broker, Team Leader

 • KW Cleveland offers:
 • Training for all levels of your
    real estate business
 • Business Consulting!
 • Business Planning!
 • One-on-One Technology Training!
 • Great Culture!
 • Profit Sharing!

Women in Business

Holly TroTTer-VincenT is the public information officer at
Cleveland State Community College. She enjoys interacting with the
students and public about their experiences with Cleveland State.

Holly Trotter-Vincent
She enjoys hearing, sharing stories of Cleveland State experiences

some might pay part-time
salaries or small stipends. 

Either way, many retirees
find that working with young
people helps them stay young,
and passing on lessons learned
to younger generations can pro-
vide a strong sense of purpose.

n Seasonal work: Seasonal
work is another great way for
retirees to fill their time and
make a little extra money along
the way. 

Come the holiday season,
retirees should have no trouble
finding seasonal retail work at
their local malls or shopping
centers. In warmer months,
retirees may find seasonal
employment at area beaches,
golf courses or parks.

n Sports teams: Retirees who
live in cities with professional
sports teams may be able to
find work with their favorite
franchise. 

Professional sports franchis-
es often rely on retirees to staff
in-game positions like ushers
and concessions employees,
and some may even hire
retirees to greet fans. While the
pay might not be great, such
positions are ideal for retirees
who happen to be big sports
fans.

n Crafts: Retirees with a love
of crafting can turn their hobby
into income. For example,
Etsy.com makes it easy for cre-

ative entrepreneurs to post
their creations and sell them to
buyers all over the globe. 

Sellers often dictate how
quickly they can make and ship
products, so retirees need not
feel worried about being
rushed.

Many retirees still work even
after calling it a career, and
opportunities abound for men
and women looking to fill their
time and make a little extra
money along the way. 

Retirees
From Page 32

“It was fun to hear the stories of how Cleveland State
helped students on their journey of life.”

— Holly  Trotter-Vincent

Retirement saving for late bloomers
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 (423) 716-2343
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 - CALL TODAY -
 CELEBRATING 41 YEARS OF SERVING YOU!

 770 STUART ROAD, NE • 479-9677

 • LOCAL • PERSONALIZED • CUSTOMIZED
 ONE CUSTOMER AT A TIME!

 41 YEARS OF SERVING YOU!

 SALUTING ALL WORKING 
 WOMEN IN OUR AREA

 CARLA 
 WATSON

 Operations Manager
 at

 Bayne’s Business 
 Machines

 THE statement of fashion ~ THE source for skin care

 Wednesday, Thursday & Friday 11 - 5:30
 Saturday 11 - 1:30

 LaJune
 Ocoee Village Square
 2509-C North Ocoee Street
 Cleveland, TN 37312
 423.479.8111

 423.605.8954 Ronna
 423.715.5588 Edythe

 P ROUD  T O  S UPPORT

Women in Business

Kelly Knight 
The road to her ‘heart is paved with pawprints’

Banner photo, 
GWEN SWIGER

MaSoN aNd
KEllER, two of
Kelly Knight’s
six dogs, pose
with her at Goin’
to the Dogs.

She noted judging is based on
breed standard, neatness of your
work, scissor work, balance and
a number of other things. She
attends six to 12 shows a year,
depending on how busy they are
at the salon.

Knight is the only licensed and
certified master groomer in the
area. In order to earn this desig-
nation, “you have to go beyond
what is expected,” she said.  

As a master groomer, she is
also doing continued educational
pursuits.

“I take pride in my job,” she
said.

She has eight employees,
whose jobs are staggered during
the day. She has four groomers,

who do the actual cuts and
grooming. Then there are assis-
tants who do the brush outs,
bathing and drying. She also has
cleaners, who clean the shop and
walk the dogs that are boarded.

She said it takes from an hour
to three hours – depending on
the size of the dog – to groom it.

The most rewarding aspect of
owning Goin’ to the Dog is “mak-
ing my customers happy,” Knight
said. “When I see good reviews, I
know I am providing a service
that people love.”

She also reaches out to help in
the community. She has attend-
ed career days at three different
schools to talk to kindergarten-
ers through third-graders about

By GWEN SWIGER
Associate Editor

Kelly Knight’s life “revolves
around dogs.” She is content to
have it that way.

The owner of Goin’ to the Dogs,
Knight said she has “always loved
animals. When I was little, we
always had several animals in the
house.”

When she was 13, she started
working with groomers. She
learned about bathing dogs,
cleaning out stalls and general
things.

She first worked at Goin’ to the
Dogs at the age of 16.

“The lady who owned the shop
— Donna McIver — taught me
how to groom,” Knight said. She
has had plenty of hands-on expe-
rience since 1994. In 2001,
Knight purchased the shop.

She said the shop had a good
reputation as a top salon. She
has continued that trend.

“We do a lot of scissor work
and fancy show clips,” she said.
While she specializes in scissor
work and dog shows, other mem-
bers of her staff use clips and
“pretty much do all grooming
styles.”

She said she enjoys doing the
cutting with scissors. She gives
the dogs a balanced cut with
scissors as quickly as others do
with clippers.

“I enjoy the turnout of the cut,”
Knight said.

Two years ago, Knight was
ranked No. 4 in the nation as a
groomer. The ranking comes as a
result of her placements in com-
petitions.

She explained, “judges will go
over a dog before you start
grooming and then afterward will
judge. There are three place-
ments – first, second and third.
You get points for your place-
ment. They add up to the top 10
in the United States.

“I’ve traveled as far a China to
compete, “ she said.

She noted mostly she goes all
over the U.S. Competitors will
take their own dogs to compete or
rent them from the competition.
She said it depends on the show’s
location as to whether she will
take one of her dogs or rent one.

This was the last year she
planned to compete, Knight
noted. She is now preparing to
teach and judge in competitions.

having a career with dogs. She
also has participated in a high
school co-op program, that
allows students interested in the
pet field to see if this is a career
possibility.

She was also involved in the
recent Safe Haven Animal Rescue
Program with Polk County. They
had a fundraiser fun day on the
Greenway.

“I take pride in my job,” she
said. “It is very rewarding work.”

She said she is happy with the
amount of work she has at present.
They are able to give good service
and are not stretched too far.

The hardest part of any busi-
ness is managing it and the peo-
ple. She has found the balance to
offer a good atmosphere for the
workers, customers and the
dogs.

“I love my dogs,” she said.
Goin’ to the Dogs takes

appointments Tuesday through
Friday, 7:30 a.m. to 6 p.m., and
Saturday, 8:30 a.m. to 5 p.m.

The shop is located at 2290
Keith St. For an appointment,
call 559-9663.

How to make your office more eco-friendly  
(MS) — When adopting more

eco-friendly lifestyles, it can be
easy for men and women to over-
look their offices. 

While drivers can drive in ways
that conserve  fuel and homeown-
ers can take steps to reduce their
energy consumption at home, few
people may give as much thought
to making their offices more
friendly to the environment. But
there are many environmentally
friendly practices that business
owners and their employees can
adopt around the office.

n Turn computers off at quitting
time. 

Frequently turning computers
on and off can produce small
surges of energy each time the
computer is turned on. But the
United States Department of
Energy notes that this energy
surge pales in comparison to the
energy consumed when comput-
ers are left on for long periods of
time. 

When going home for the day or
leaving your desk for more than 20
minutes, whether it’s during lunch
hour or to attend a meeting, turn
your monitor off. 

If you expect to be away from
your computer for more than two
hours, turn both the computer
and the monitor off. Employers
who make these suggestions to
their employees may reduce their
office energy consumption and
save money along the way.

n Recycle old equipment.
Advancements in technology now
occur at a breakneck pace, so the
equipment businesses use today
may very well be obsolete tomor-
row. Businesses that want to be
more eco-friendly should recycle
rather than discard old equip-
ment. 

Simply throwing equipment
away might even be illegal depend-
ing on where an office is located.
Some electronics contain mercury,
lead or arsenic, hazardous materi-
als that can do significant damage

to the environment when not
properly disposed of. 

Some retailers, including the
office supply chain Staples, accept
old equipment for recycling at
their stores at no charge to busi-
ness owners. If equipment is still
functional but somewhat outdat-
ed, look into donating it to local
organizations in need.

n Cut back on printing. Printing
documents used to be the most
effective way to share them with
coworkers and clients. But nowa-
days printing is one of the least
efficient and least eco-friendly
ways to share documents. 

Instead of printing documents
to show coworkers, create PDFs
and email the PDFs instead. And
rather than mailing contracts to
prospective clients, email con-
tracts that accept e-signatures,
ultimately storing the contracts on

your file server rather than in a
dusty old filing cabinet.

n Develop telecommuting poli-
cies. In analyzing data from the
U.S. Census Bureau’s 2005-2014
American Community Survey,
GlobalWorkplace Analytics.com
found the population of regular
work-at-home non-self-employed
persons grew by 103 percent
between 2005 and 2014. 

Working from home is often
seen as employee-friendly, but it
also can benefit employers and the
environment. When employees
work from home, their employers
need not purchase or lease as
much office space, saving them
substantial amounts of money. 

In addition, working from home
cuts down on the number of com-
muters driving to work, decreasing
fuel consumption and vehicle
emissions. 
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 From
 left to right: 

 Nataliya 
 Shipley, 
 Melissa 
 Turner, 

 Samantha 
 Taylor,

 Tina Young, 
 Amanda 
 Nelson

 and seated
 Pam Nelson

 “Serving You Since 1993”
 Multiple Product. Multiple Carriers. Multiple Solutions.

 (423) 472-2173
 “Where Customers Send Their Friends”

 www.bender-realty.com

 SINCE 1969 BENDER REALTY HAS BEEN BUILDING TRADITIONS OF FAMILY AND HOME

EQUAL HOUSING
OPPORTUNITY

 Call Any Of Our Real Estate Professionals For All  Your Buying and Selling Needs!

 Bender Realty Proudly Salutes 
 Our Women in Business  Donna Bales

 423-715-2558
 Pam Becktold
 423-364-0551

 Fran Bible
 423-618-7490

 Kelly Blair
 706-399-3973

 Marty Dabbs
 423-284-4454

 Jessica Colon
 423-661-9642

 Judy Dunn
 423-284-8313

 Lisa Ellis
 423-650-6639

 Kay Free
 423-718-6967

 Linda Kaylor
 423-331-6161

 Lilli Lauster
 423-284-1699

 Pat McGowan
 423-650-2595

 Lori McKay
 423-650-0628

 Kelli Paul
 423-280-8072

 Brenda Richardson
 423-650-1701

 Ginger Savage
 423-667-2711

 Helen Riden
 423-284-3131

 Linda Prince
 423-303-8038

 Patricia Sosebee
 423-284-5051

 Pat Smith
 423-838-1240

 Billie Stevens
 423-762-8908

 Amy Wagner
 423-584-2412

 Caitlin Norman
 Administrative

 Assistant

 Deidre Pool
 Escrow

 Coordinator

 Penny Roy
 Administrative Assistant,

 Sales

 Paula Maddux
 Assistant

 Property Manager

 Sheryl Mahone
 Adm. Assistant,

 Property Management

 Isabel Rivera
 Admin. Assistant
 Property Manager

 Chaela Walker
 423-244-8843
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