
www.clevelandbanner.com Cleveland Daily Banner—Sunday, June 19, 2016— 37

 Photos Courtesy of
 Misty Mountain 

 Florist
 and Isbill Floral 

 Gallery



(MS) — Wedding planning can
be intense and often requires ded-
ication and many hours of work.
Coordinating a wedding often
requires that couples make many
different decisions and spend a
considerable amount of time in
the wedding-planning trenches.

Couples expend so much ener-
gy planning their weddings that it
can be easy to lose sight of the
bigger picture — namely the rela-
tionship that is the basis for the
marriage in the first place. But as
easy as it can be to get lost in
wedding planning, couples can
use this time together to connect
on a deeper level and learn to
work cooperatively.

n Divide and conquer. Separate
wedding planning duties so that
both of you feel you are contribut-
ing equally and no one person

gets overly stressed out. Stress
can lead to short tempers and
arguments.

n Establish a mutual budget.
Even the healthiest couple argues
over finances from time to time,
but budgetary debates should not
set a negative tone for wedding
planning. Couples should discuss
their potential budget before they
even begin to plan their weddings,
and both partners should do their
best to compromise while also
understanding where the other
person is coming from.

n Schedule time for fun. Do
not let wedding planning be all-
consuming. Schedule days that
allow you to enjoy yourselves
together without having to think
about or discuss your pending
nuptials. This may include date
nights that may have fallen by the

wayside since getting engaged or
periodic day trips to get away
from it all. Explore your mutual
hobbies or try something new. 

n Learn to laugh at the little
things. Not every detail will go off
without a hitch. How you react as
a couple may influence how much
you enjoy your wedding.
Recognize that certain things will

not go your way, but that unfore-
seen circumstances will not ruin
your wedding day, no matter how
unpleasant they may seem. Laugh
at what cannot be changed and
recognize that, in the long run, the
details you think are major today
may actually prove trivial when
you look back on your wedding
day in the years to come.
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Meghan steward, Keeping Focus
Photography/Austin Busy Brides via

AP

This APRil 18, 2015
photo provided by Austin
Busy Brides shows post-

cards for a wedding at
Desert Botanical Garden,
that guests were asked to

write well wishes on and
return or mail back to the

couple throughout the
year, in Phoenix, Ariz. The

couple planned to read
them on their first anniver-

sary. 

Justin griffin/Personal Wine via AP

This ocToBER 2014
photo shows a 3L size bot-
tle of Cabernet Sauvignon
that was used as a guest

book for a wedding in
Austin, Texas. After the

attendees signed the bot-
tle, it was engraved and

painted over on the signa-
tures to preserve it. 

sign the surfboard? 

Wedding guest books now take many forms
By Lisa a. FLam

The Associated Press

Alexis and John Roulette don’t
have to look far to remember the
love that friends and relatives
showered upon them on their
wedding day. The 7-foot-long
surfboard mounted above their
living room couch says it all.

In silver Sharpie, guests wrote
messages of love, congratula-
tions and advice on the board
that the couple used as a guest
book at their wedding in
Huntington Beach, California,
last summer.

“It’s a constant reminder of
our special day and the love we
had around us,” says Alexis
Roulette, 30.

As weddings have become
highly personalized, the guest
book, too, has come a long way.
What was once a traditional
white bound book has become
elaborate and creative, often tak-
ing the shape of something that
reflects the couple’s personali-
ties or wedding theme.

“What it’s morphed into is
more of a way of delivering mes-
sages and notes and keepsakes
for the bride and groom, while at
the same time it’s become more
interactive and creative in its
display,” says Darcy Miller, edi-
tor at large of Martha Stewart
Weddings.

Guests might sign a giant wine
bottle, a piece of sporting equip-
ment, seashells or stones, maps,
artwork, or fabric squares that
get stitched together to form a
quilt.

Miller has seen a vintage type-
writer displayed for guests to
peck out messages, a dictionary
in which guests circled words
relevant to the couple, and a
globe on which guests signed
near places they felt the couple
should visit.

“If you love to ski, it’s signing
vintage skis,” she says. “If you’re
into boating and the nautical
theme, then it’s a buoy.”

Guests might snap an instant
photo and leave it behind with a
message, to be compiled in a
scrapbook. Or a couple might
offer a published book for guests
to sign, Miller says, such as a
book on birds for a nature-
inspired event.

Because guest books are so
individualized, they often
become part of the couple’s
home.

“It becomes personalized decor
you live with,” Miller says.
“These are no longer things get-
ting stuck in a box and never
looked at ever again.”

The Roulettes’ surfboard guest
book fit the laidback feeling of
their beach-themed wedding at
Don The Beachcomber.

“It’s a really nice piece that I
appreciate that we have and can
admire,” Roulette says. “I like
that we can see it every day
rather than a book. Any guest
book, you normally put it away
and won’t see it.”

Jane Kernen, a wedding plan-
ner with Austin Busy Brides in
Texas, specializes in events held

Brides via AP

in ThEsE Aug.
31, 2014 photos
provided by Austin
Busy Brides, a
bridesmaid writes a
note on a propeller,
used as a wedding
guest book by a
couple who are
pilots at Winslow-
Lindbergh Airport,
Winslow, Ariz. At
left is the signed
propeller.

in nontraditional venues. Most
of her couples shy away from the
traditional guest book, she says.

And while traditional guest
books were often set out in
church, her couples tend to dis-
play their alternative guest
books during cocktails. “Couples
want something for people to
talk about and an activity during
the cocktail hour,” she says.

The nontraditional sign-ins
also help guests get to know the
couple better.

Kernan once worked with a
pair of pilots who were married
in an airplane hangar; they
asked guests to sign a propeller
that was later hung over their
mantel.

A couple who married at a
botanical garden put out self-
addressed, stamped postcards
featuring botanical prints, on
which guests could write well
wishes and marital advice.

Such alternatives to guest
books can become “a keepsake
of something that’s personal to
you, but made that much more
personal because it’s been
touched and signed by people
you love,” Miller says.

Alexis Roulette via AP

This 2016 PhoTo shows a surfboard used by a couple for their
wedding guest book in Huntington Beach, Calif. As weddings have
become highly personalized, the guest book has too: What was once
a traditional, white, bound book has become elaborate and creative,
often taking the shape of something that reflects the couple's person-
alities or wedding theme. 

Reconnect during wedding planning 



More bridal designers are offer-
ing two-piece options, along with
jumpsuits, she said. Keltner de
Valle urged brides to be sure
before committing to either style.

“If you aren’t confident about
your stomach, you’re going to be
shifting around or self-conscious
about it all night. Another impor-
tant thing to keep in mind is set-
ting. If you’re getting married in a
traditional church ceremony, per-
haps wearing a crop top might not
be the most appropriate thing,”
she said.

Showing just a sliver of skin
instead of a lot is a safe choice,
Keltner de Valle said.

“Another thing to keep in mind
is that you’re going to be pho-
tographed all night from every
angle, so you want to make sure
that it’s flattering in different situ-
ations — when you sit down, when
you’re dancing, when you’re lean-
ing over to cut the cake.”

Getting more use for the dollar

is another consideration.
“A white ball gown is pretty

much a one-use-only type of thing,
whereas a white jumpsuit is some-
thing you could totally wear again
and again,” Keltner de Valle said.

She suggested staying close to
traditional tones. “You don’t want
to push the envelope on everything
all at once,” she said.

Potamkin Blackmore has no
plans to stash her sexy wedding
outfit in a box, choosing instead to
have it incorporated into a piece of
furniture — made by the designer
who created her outfit, Maurizio
Galante.
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AP Photo/Bebeto Matthews

thIs APRIl 18 photo shows Fashion from
Christian Siriano's bridal collection being modeled
in New York. 

AP Photo/Bebeto Matthews

thIs APRIl 18 photo shows Fashion from
Christian Siriano's bridal collection being modeled
in New York. 

AP Photo/Richard Drew

In thIs APRIl 15 photo, the Ines de Santo
Bridal Spring 2017 collection is modeled during
Bridal Fashion Week, in New York. 

Brides rock midriff-baring or jumpsuit-wearing trend
By Leanne ItaLIe

The Associated Press

NEW YORK — Andie Potamkin
Blackmore’s approach to life is cre-
ative and non-traditional, so why
should her wedding “gown” have
been any different?

The 27-year-old gallery space
co-owner, art dealer and fashion
lover married hair stylist Jordan
Blackmore last November in an
outdoor ceremony at the Utah
desert resort Amangiri. The
Williamsburg, Brooklyn, couple
loved the location, and the bride
wanted her outfit to reflect the
sandy, arid landscape as well as
her personality.

She wore a tiny bra top with a
skirt she had a designer make
using loose tubes of chiffon in gra-
dient colors, from creamy white to
peach and blush, with touches of
gold and a train. Underneath, she
wore cowboy boots.

“It seamlessly transitioned into
the desert. I wanted it to look like I
was growing out of the desert,”
Potamkin Blackmore laughed. “I
wanted to look like a really cool,
weird, desert, alien princess.”

Her desires played right into a
trend that has been building for
several years: the anything-goes
bride who chooses to bare a little
midriff in two pieces or rock her
wedding in a jumpsuit or
menswear-inspired tuxedo look
done in bridal white, ivory,
Champagne or equally soft wed-
ding tones.

“It’s definitely something in the
air,” said Jane Keltner de Valle,
Glamour’s fashion news director.
“In general, when you’re getting
married, you’re typically in the best
shape of your life. You’re working
out like crazy. A lot of brides feel
like they want to show off those
hard-earned abs.”

There’s no danger that two-piece
looks will topple more traditional
gowns in popularity any time soon.
According to a 2015 survey of
brides who used the wedding
resource site TheKnot.com, fit-
and-flare dresses, also known as
mermaid or trumpet styles, were
most popular, with 40 percent,
while just 1 percent said they
picked two-piece outfits.

When it comes to baring midriff,
bridal trendsetter Vera Wang is on
board for brides who know they’ll
feel good wearing them.

“I think anyone can wear it if she
feels confident, but I do say that it’s
very important to have it cut prop-
erly,” she said in a February inter-
view during New York Fashion
Week.

The same goes for jumpsuits,
the flipside of showing off the abs
but also a trendy alternative to tra-
ditional bridal dressing.

Sara Cody Lanard, 28, in Boston
wore a flowy white jumpsuit last
October from Anthropologie’s wed-
ding collection, BHLDN, for her
vow-renewal ceremony and party a
year after getting hitched in a short
dress during a civil ceremony. She
and her groom, Jeff Lanard, chose
as their venue the building where
they met, the campus center at the
University of Massachusetts at
Amherst.

“I wanted to feel like a bride, but
not so bridal,” she said. “We want-
ed it to be fun and lighthearted. A
gown felt too over the top.”

With brides celebrating in more
than one outfit — one for the cere-
mony, one for the reception, for
example — those who might feel
uneasy about trousers, jumpsuits
or bare midriffs walking down the
aisle have plenty of other opportu-
nities to wear those looks.

“The two-piece trend is definitely
something that is catching on, and
it doesn’t have to be scandalous,”
said Shelley Brown, associate fash-
ion and beauty editor at The Knot.
“Brides more and more want to feel
that their weddings are personal-
ized and reflect their style.”

Elizabeth Viggiano via AP

In thIs Oct. 11, 2015 photo provided by
Elizabeth Viggiano, Sara Cody Lanard and Jeff
Lanard renewed their wedding vows in a ceremo-
ny on the campus of the University of
Massachusetts at Amherst. The bride wore a
jumpsuit from Anthropologie's wedding collection,
BHLDN. She is among brides looking to personal-
ize their walks down the aisle through non-tradi-
tional jumpsuits, midriff-baring two-piece looks
and tuxedo-inspired suits in white and blush
tones. 



NEW YORK (AP) — From
fairytale princess gowns to
feathery mini-dresses, bold
skinny trouser looks and show-
girl sequins, Bridal Fashion
Week had something for brides
of every size, shape and style
inclination.

White reigned, as did classic
silhouettes to please the most
traditional bride. For everybody
else, there were splashes of
color, plenty of fluttery floral
applique and sparkle, sparkle,
sparkle.

Highlights from the Spring
2017 collections:

—-
CHRISTIAN SIRIANO FOR

KLEINFELD
After a smaller, capsule col-

lection for the famed bridal
shop, Siriano teamed with
Kleinfeld again on a broader
range.

His show stopper was a
pricey pink ombre ball gown
with a sweetheart neckline and
skinny straps. As an evening
wear designer, Siriano said
bridal was a natural fit. He cre-
ated in a range of sizes up to 24
or 26 — and a range of price
points from about $3,500 to
about $19,000.

Noting most dresses can be
modified, he showed a lot of
sleeves. There were long lacy
ones on a column gown and a
structured, off-the-shoulder
pair in satin, embellished with
tulle and strings of pearl.

One of his mermaid gowns
included cascading ruffles. He
used four tiers of ruffle at the
bottom of a white, tailored suit
jacket with matching boot-cut
trousers.

Siriano also offered a range of
hem lengths, from well above
the knee in an appliqued mini
to a fitted tea length with an
ornate high neck and dramatic
train.

In a backstage interview,
Siriano said he’s enjoying his
first full push into bridal with
the 27 pieces for Kleinfeld after
focusing most of the time on
evening.

—-
INES DI SANTO

This was a sexy runway dom-
inated by sheers holding lots of
floral creations in place.
Romance meets sensuality is
how the Toronto-based design-
er likes it.

While many of her looks were
fit for royalty, complete with
extra-long trains, she also ven-
tured into over-the-top. An
ultra-short hem with just one
long lace sleeve had tulle skirt-
ing that skimmed the floor in
back and leggings mismatched
with floral embellishment,
offering the appearance of one
bare and one covered.

Spring itself was her inspira-

tion this time around.
“The flowers, the garden, the

beautiful trees, the sky, the

sun,” Di Santo said in an inter-
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AP Photo/Bebeto matthews

FAshIon FRom the Christian Siriano bridal collection, above and below left and right, is modeled in
New York. 

AP Photo/Bebeto matthews 

ThIs PhoTo shows a dress from the Christian
Siriano bridal collection. 

AP Photo/Richard Drew

The Reem AcRA Bridal Spring 2017 col-
lection is modeled during Bridal Fashion Week,
in New York. 

AP Photo/Richard Drew

The Ines De sAnTo Bridal Spring 2017 collection is modeled
during Bridal Fashion Week in New York in April. 

AP Photos/Richard Drew

The Ines De sAnTo Bridal Spring 2017 collection is modeled during Bridal Fashion Week in New
York in April. 

Highlights from Bridal Fashion Week

See WEEK, Page 41



Today’s brides, she said,
“have to have fun,” adding:
“She can’t stress out about her
wedding. Enjoy the ride and be
the bride!”

—-
MONIQUE LHUILLIER

There were lingerie-inspired
elements here, too, with a
touch of color in rose, pista-
chio, antique ivory and
caramel. There were pops of
fuchsia in bloom applique fit-
ting for the outdoor garden
where she staged her show.

Lhuillier decorated some
organza gowns with hand-
painted floral designs in asym-
metrical layered tulle and silk
organza. Deep necklines were
prominent, with simple slip
dresses offered along with
bohemian gowns of lace and
sheer skirts. Lhuillier also used
corset bodices paired with cas-
cading tulle skirts.

The collection felt like a chic
romp, complete with high slits
for a run through nature.

“My woman this season is in
love and care free,” Lhuillier

said in an interview. “A little
bohemian but just carefree.”

The only clear trend in bridal
these days, she said, is the
need for designers to present
more options.

“My core bride is somebody
who loves femininity, she loves
tradition but with a modern
twist. And she wants something
interesting with a lot of details,”
Lhuillier said.

There’s definitely more fash-
ion involved than when she
began in bridal 20 years ago.

“One of the main reasons I
got into the bridal business was

when I was a bride in 1994,
looking for a gown, I thought
the options were so limited, and
there was not a lot of fashion
ideas,” Lhuillier said.

Her bride doesn’t want to be
weighed down, however.

“She wants to look effort-
less,” Lhuillier said. “But she
wants to feel sexy on her wed-
ding day.”

Are we all romantics on our
wedding day?

“For me it’s a really happy
business,” Lhuillier said. “We
all are romantics deep down
inside.”

view.
There were other vibes, in a

sleeveless illusion Palazzo
romper, for instance, with an
encrusted bodice and dramatic
detachable bell sleeves.

“I went very soft, romantic.
You can see through the layers
of the lace, the legs, the tulle,”
she said.

Like other designers, Di Santo
included fit-and-flare looks
along with sheaths, A-line sil-
houettes, halter necks and
princess ball gowns.

Her backs and necklines were
often illusion style, offering a
barely there appearance. She
included open bolero jackets for
brides looking for a little cover,
along with detachable skirt
options for those who want to
change up the outfit for the
reception.

At the core of any bridal col-
lection, Di Santo said, is how
the dress speaks to budding
love in marriage.

“It’s so important,” she said.
“You can live without many
things but you cannot live with-
out love.”

—-
OSCAR DE LA RENTA

Designer Peter Copping is
making his mark gradually at
the storied Oscar de la Renta
label, with a mind toward both
preserving his predecessor’s
legacy and modernizing the
label in his own way. In his
bridal collection, Copping
included some looser shapes —
not everything was cinched
tightly at the waist, princess-
style — and even some short
bridal gowns.

“I was thinking of the differ-
ent women who are brides and
the different ways women can
get married,” Copping said in a
post-show interview, “because
it’s not always the same rules or
traditions that people are look-
ing for. So I think it’s important
within the collection to have a
good cross-section of dresses,
some short, some big columns,
a real mix of fabrics.”

Indeed, some of the gowns
featured the sumptuous, extrav-
agant embroidery for which the
house is justly famous, and oth-
ers featured much subtler
embroidery for a more modern
look.

“I think it was really just hav-
ing a complete range of dress-
es,” Copping said. The most
striking were two short num-
bers, a nod to the popularity
(and danceability) of shorter
lengths, even if you can afford
the big princess gown. “Yes I
think it’s popular,” Copping said
of the shorter length, “and I also
think it’s very relevant for
rehearsal dinners, where a
woman can still feel bridal the
night before.”

A highlight of the de la Renta
bridal show is always the impec-
cably attired little children mod-
eling flower-girl designs.
“Having children here reflects
what a real wedding is,” said
Copping.

And then there was Barbie.
Guests were sent home with

the de la Renta Barbie doll,
wearing a strapless white lacy
column gown with a light blue
tulle overskirt — something
blue, of course. And in case you
were wondering, under the skirt
were some teetering white heels.
No flats for this miniature bride.

—-
REEM ACRA

For a bride looking to be just
a bit daring, visible boning in
corseting lent a uniqueness to
some of Acra’s fitted bodices.

There was an abundance of
drama in ultra-long trains and
encrusted sheer overlays. And
Acra, too, offered a variety of
sleeve options, including a web
design on a snug pair that
ended just above the elbow. The
design, almost twig-like, was
carried through to the rest of
the full-skirted look.

Many of her dress tops were
molded at the chest, bustier
style, while she played with the
lower halves. And some of her
silhouettes fit tightly across the
rear, sprouting trains where
some brides may not feel entire-
ly comfortable sporting one.

Acra put a twist on other
trains, creating them to detach
and also be used as veils. And
she went for laced-up backs,
both high and plunging, on
some dresses.

In an interview, she called the
collection “very airy, very light.”
Indeed, the stage lights during
her show shone right through
some of her dresses.

For the edgier bride, one who
might appreciate the James
Bond music Acra used for her
show, she offered an unusual
embroidered illusion gown
adorned with pearls, white jewel
stones and metal grommets.
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IN These APRIl 15 photos, left and right, the
Oscar de la Renta Bridal Spring 2017 collection is
modeled during Fashion Week in New York. 

AP Photos/Richard Drew

The Reem AcRA Bridal Spring 2017 collection includes these two dresses, which were  modeled
during Bridal Fashion Week  in New York. 

Week
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IN ThIs APRIl 15 PhOTO, the Ines de Santo Bridal Spring 2017
collection is modeled during Bridal Fashion Week in New York. 

AP Photo/Richard Drew

The OscAR De la Renta
Bridal Spring 2017 collection
includes this flower-girl designed
dress.



Special to the Banner

It’s easy to assume when
thinking of engagement rings to
have one of the major chain jew-
elry stores come into mind. 

This is because of the exten-
sive marketing efforts of these
larger chain multinational jewel-
ry stores. One would also
assume they would also be able
to get the best prices because
they are such large companies
and that they would get a quali-
ty product, noted Broderick
Hicks, general manager of BW
James Jewelers. 

One would assume also that a
family-owned or independent
jewelry store would be higher
priced and the quality of the
products not as good, when
compared to the national chain
stores. 

This could not be further from
the truth. But let’s compare in
more detail.

The first factor that comes
into mind when buying an
engagement or wedding ring is
the price of the ring. Everyone
wants to receive a good value for
what they are purchasing. 

Chain stores price their mer-
chandise much higher than
independents. Why? One reason
would be because they believe
their name is so trusted people
will pay a premium to have a box

with their name on it. 
Another reason would be

because these chain stores
spend millions on advertising
each year, and they have to have
some way to pay for it. Now on
the other hand, independents
not only want to have an edge
over chain stores by offering low
prices to the public, but they
also have much lower overhead
costs.

One important factor to note
is that independents also belong
to buying groups which have
hundreds of other family owned
jewelry stores across the coun-
try that buy together to be able
to offer the public the best
prices on fine jewelry. In fact it’s
very often that the public will be
able to save hundreds and
maybe even thousands shopping
with an independent over a
national chain store.  

The next factor that is also
very important is the quality of
the ring. Both the independent
and the national chain can buy
at the same gem show, but both
walk away with very different
products. 

National chain stores often
buy with the main factor being
the price point, even sometimes
is the quality suffers at the price
point. Independents usually buy
with the main factor of quality

being in mind. They want to buy
jewelry of the highest quality
that will keep their customers
happy. 

The biggest difference is in the
quality of the diamonds and the
weight of mountings. You will
often find chain stores’ mount-
ings to be much lighter and
thinner than independents. This
does, however, depend on the
ring. 

One thing you will also find is
most chain stores often sell dia-
monds of I2-I3 clarity grade, in
which you can usually see black
or cloudy imperfections from
your eye. It’s important to note
that some chain stores do offer
higher quality stones, but usual-
ly you will pay an extra high pre-
mium for them.  

Most independents sell quali-
ties ranging from VS2-SI2,
which means it can be very diffi-
cult to see imperfections from
the eye. 

The final and maybe the most
important factor is service. Now
we need to note that national
chain stores sometimes have to
follow rules from corporate
headquarters, and are not
allowed to deviate from them. 

Most national chains charge
extra for diamond warranties,
while with many of the inde-
pendents these warranties come

with the purchase at no charge.
National chains usually do not
do jewelry repair onsite, and
have to ship off their jewelry.
This is a major risk being that it
could be lost in the shipping
process. 

Most independents do their
jewelry repair onsite, and can
even do your jewelry repair while
you watch. It’s important to note
that with most independents,
it’s not just their job it’s their
way of life, and many will do
whatever it takes to make the
customer happy.

BW James Jewelers is an
independent and family-owned
jewelry store in Cleveland.
Broderick is also a graduate of
the Gemological Institute of
America, and has specializations
in diamonds and jewelry. 

Broderick also is serving on
the board of directors for a lead-
ing jewelers guild.     

By Jonathan Elderfield
The Associated Press

Your wedding is fast approach-
ing and you have an un-blissfully
long to-do list, from finalizing
your flower selection to choosing
your menu to deciding on your
dress.

Near the top of that list you
might want to put “select photog-
rapher.” That way, one of the
most important parts of your
wedding — the memories — will
be preserved.

Think about booking your
photographer soon after you
have selected your venue, and

make sure he or she is a good fit
with your personality.

As a photographer with over
25 years of experience, includ-
ing more than 50 weddings, I
know the importance of select-
ing the right person. Not only
will you be spending your entire
day together, but the resulting
photos will influence how you
remember your wedding.

Look at potential photogra-
phers’ electronic portfolios,
pricing and availability, and
plan to meet several candidates
to gauge their sensibility.

Below are five tips on choos-
ing and working with a wedding

photographer:
—-

LOOK FOR DEPTH

Ask to see a complete portfo-
lio from beginning to end for at
least one or two weddings. You
don’t want to see only a few
“best” photos.

“It’s easy to show a bunch of
terrific single images taken at
many weddings,” says Radhika
Chalasani, “but a great wedding
photographer has to capture an
entire wedding beautifully from
start to finish.” The New York-
based Chalasani has been pho-
tographing weddings since
2004.

Looking at portfolios will
ensure that the photographer
wasn’t just an assistant or a
guest with a camera.

You can see how the photog-
rapher handles all parts of the
wedding, including the prepara-
tions, ceremony, cocktails, por-
traits, speeches, dancing and
cake-cutting.

—-

GET A CONTRACT

A wedding photographer with-
out a contract (and without lia-
bility insurance) is likely not a
professional.

The contract should spell out
what the photographer will pro-
vide, and whether the pictures
will be on DVDs, an online
gallery, a finished album, etc. It
will include the hours worked,
and what happens if you ask
the photographer to work
longer.

In addition, you want to know
how things will be handled if the
photographer becomes unable
to work on the wedding day due
to illness or injury. He or she
should have a back-up.

The contract also should spell
out the cost, the amount of any
deposit and when the balance
must be paid.

Small, casual weddings might
not seem to require a contact,
but having one will protect both
you and the photographer.

—-

DON’T BE SHY ABOUT

WHAT YOU WANT

“There’s no harm in being
specific,” says Chicago wedding
photographer Candice C. Cusic,
a photojournalist for 15 years
and a teacher at Northwestern
University.

Tell the photographer what
the most important aspects of
the day are to you, whether it’s
exchanging rings or walking
down the aisle.

“Brides should be realistic
about their day and make every
possible effort to help their pho-
tographer capture great
imagery,” Cusic says. A bride or
groom getting ready inside a
messy hotel room, for instance,
will not make for strong pic-
tures, she notes.

—-

MAKE SURE YOUR 

PERSONALITIES JIBE

Other than your significant
other, the person with whom
you’ll spend the most time on
your wedding day might well be

your photographer. He or she
will be with you as you get ready
and as you go through the emo-
tional highs of the day. The pho-
tographer might guide you and
your family through a portrait
session, walk backward as you
process up the aisle, and hang
close by during your first dance.

So this person’s personality
— sense of humor, demeanor,
even appearance — should be a
good fit with both of you.

Craig Warga, a New York-
based wedding photographer,
says “good photography happens
when you can get close to your
subjects, and they feel complete-
ly comfortable being natural and
themselves in front of your lens.
If you don’t like someone, you’re
not going to have that level of
comfort in front of them, and it
will affect the pictures.”

If you like a sassy personality
who will add some color to your
day, then by all means hire a
vibrant, outgoing photographer
who exudes energy. On the other
hand, if you want a subtle docu-
mentary photographer who will
capture important moments
without being intrusive, go for
someone who won’t talk loudly
over you when you first meet,
and who seems cool and com-
posed.

The right photographer, says
Warga, is someone who leaves
you thinking, “it’d be nice to
have that person as a guest at
my wedding.”

—-

SWEAT SOME DETAILS

Ask if the photographer has a
full set of equipment: multiple
bodies and lenses with back-
ups.

Will he or she be working with

an assistant or second photogra-
pher? If so, what is the addition-
al cost and does that person
need to be there all day?

If your venue will be dark, can
the photographer handle it?

Is the photographer able to
work in adverse conditions such
as rain at an outdoor ceremony?

Finally, make provisions for
your photographer to eat; it’s
hard to be “on” for eight to 10
hours straight. A 15-minute
meal break might just be the
best thing you do for the photog-
rapher.
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5 tips on choosing and working with a wedding photographer

Jonathan Elderfield/Jonathan Elderfield
Photography via AP

BiciA Milioto, right, and
Nick Trivigno return to the

reception after posing for fami-
ly portraits, shortly after the

wedding ceremony at The
Liberty House in Jersey City,

N.J. Think about booking your
photographer soon after you

have selected your venue, and
make sure he or she is a good

fit with your personality.

in this JunE 20, 2010
photo, wedding photographer

Andi Schreiber, left, docu-
ments the wedding ceremony

of Jennifer Chen and Tony
Tran at Wainwright House in

Rye, New York. 

Chain or local jewelry store — Where should I buy my ring? 
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Grooms: Look your wedding day best  
(MS) — Weddings are a chance

for couples tying the knot to be
the center of attention. All eyes
will be glued to the bride and
groom on this special day, which
makes it even more important for
couples to look their collective
best. 

Brides might garner most of
the attention on a couple’s wed-
ding day, but dashing grooms
also will get their share of atten-
tion. As a result, grooms must be
just as diligent as their blushing
brides with regard to grooming
and appearance on their wedding
days. To look picture-perfect,
grooms may want to include
these grooming tips in their wed-
ding day preparation.

Hair
Schedule a haircut with a pro-

fessional stylist roughly a week
before the wedding to get your
hair shaped and trimmed.
Although trendy hairstyles may
show off creativity, keep in mind
that photos last forever, and it’s
often better to stick with a classic
cut. A barber or stylist may sug-
gest styles that best suit your
face shape and hair texture.
Above all, the haircut should be
neat. Resist the urge to wash
your hair every day before the
wedding. Allow some natural oils
to build up and make your hair
shine in a healthy way.

Shaving
Shaving is another thing

grooms must consider. If you
have a beard, make sure it is
clean, combed and trimmed. Men
who shave the day of their wed-
dings may find their skin is sen-

sitive and irritated, which can
lead to redness. Unless your
facial hair grows especially fast,
shave the evening before. This is
a good time to splurge on a pro-
fessional shave with a straight
razor at a barber shop. A hot
shave from a professional will
produce a close shave with the
least amount of irritation when
done correctly.

Hands
Grooms also may want to book

a manicure. Keep in mind that
salons will do men’s nonpolish
manicures and pedicures, and
they can be well worth the invest-
ment. Photos of entwined hands
or close-ups of the ring exchange
will have guests zeroing in on
your fingers. Have hands look
their best with clean, shaped fin-
gernails and trimmed cuticles.

Skin
Get plenty of sleep the night

prior to the wedding. Being well
rested will help reduce puffy
eyes, dark circles and sallow
skin. It will also put you in a
more positive mood, which can
help you enjoy the day even
more.

The day of the wedding, show-
er using water and a mild soap.
Avoid any skin irritation by pat-
ting your face and body dry,
rather than rubbing it with the
towel. Moisturize your skin to
avoid dry patches. Stores sell
many moisturizers geared toward
men’s needs, often in unscented
or more masculine fragrances.

Reducing shine is key for wed-
ding day photos. Rely on face and
hair products that will not add

unnecessary sheen to your skin
or hair to avoid making you look
greasy. Matte hair waxes and
sprays will tame tresses. 

Also, ask your fiancé to pick
you up a package of blotting tis-
sues if you are prone to oily skin.
These absorbent, typically rice-
paper sheets will remove oil from
your face and keep sheen to a
minimum. 

Smile
Make sure your teeth have

been thoroughly brushed and
that you have used a minty
mouthwash so you’re primed for
that first kiss. 

Many grooms also opt for
whitening treatments prior to the
wedding so they have a dazzling
smile.

On their wedding days, grooms
will likely be photographed more
than any other time in their lives.
That means putting extra effort
into personal grooming to look
their best.   

GROOMS need to consider wedding day appearance.

To love, honor and share a credit card statement
The Associated Press

It’s wedding season and as
many couples get ready to say
their vows, they may want to
have a talk about fidelity —
financial fidelity.

A study by Harris Poll for the
National Endowment for
Financial Education finds that
two in five Americans who have
combined finances admit to lying
to their partner or hiding infor-
mation about money matters.
And it’s on the rise — 42 percent
of those surveyed admitted to
financial infidelity compared to
33 percent just two years ago.

It could be something as
minor as hiding a recent pur-
chase or something more signifi-
cant, like hiding a bank account.
There are sometimes pleasant

surprises, such as money set
aside for a gift or trip, but those
who study the matter say it’s
typically more devious. And
experts warn that financial
deception, no matter the scale,
can cause damage — or even end
— a relationship.

NEFE found that the most
common offense is that of hiding
something: 39 percent have hid
a purchase, bank account, state-
ment, bill or cash from their
partner. A smaller percentage
committed more serious decep-
tion: 16 percent have lied about
the amount of debt they have or
even how much they earn.

“When you agree to combine
finances in a relationship, you
are also agreeing to a certain
degree of cooperation and trans-
parency in your money manage-

ment,” Ted Beck, president and
CEO of NEFE said in a state-
ment. “Yet we’re seeing the
implicit promise of collaboration
destroyed by financial game
playing.”

It’s easy to conceal the infor-
mation in the digital age —
receipts can be texted and credit
card statements can be emailed,
leaving less of a paper trail.

While that is a component,
NEFE spokesman Paul Golden
says it’s difficult to say exactly
why financial infidelity is on the
rise. What the organization does
know is that it’s more likely to
occur in relationships where
finances are combined and only
one person assumes responsibil-
ity for managing the money.
Golden said having both people
involved creates a system of
“checks and balances.”

The issue of deception appears
to run across all the board.
About 46 percent of men have
committed an act of financial
deception and 38 percent of
women. And while it happens at
all ages, the practice appears
more common among younger
adults, with 61 percent of those
ages 18 to 34 admitting to the
act.

The problems often don’t sur-
face until a major event, like
buying a home, car or refinanc-
ing, forces it out. Some respon-
dents didn’t find out about hid-
den spending habits till their
divorce proceedings and or after
the death of their partner.

The NEFE found that most of
the time the deception under-
mines the relationship — caus-
ing arguments, mistrust and
even divorce. Although a small
percentage of respondents said it
brought them closer because it
forced them to face their finan-
cial issues together.

Money is a common topic for
arguments in relationships,
notes Sonya Britt, an associate
professor of personal financial
planning at Kansas State
University who specializes in
financial therapy, which she

suggests for all soon-to-be wed
couples. Her research has found
that arguing about money is one
of the top predictors for divorce.

“We are socialized to not talk
about money,” Britt said. “When
(couples) are dating, they are not
having the conversations they
need to about money. So when
they are sharing a household
they are facing it more intense-
ly.”

As with many things in rela-
tionships, communication is
key.

Whether a couple is just get-
ting started or is trying to recov-
er from a financial infidelity, the
recommended steps are similar:
Start with an open conversation,
get on the same page and follow
up regularly.

That’s not to say that couples
need to report every dime they
spend. NEFE says each couple
needs to find a budgeting and
money-management system that
works for them. And the thresh-
old for what can be spent with-
out checking in with the other
varies with each couple.

There is some good news for
recent newlyweds. Research by
credit reporting bureau Experian
found that couples who have
gotten married after the reces-
sion are more apt to talk about
finances early on. But Sandra
Bernardo, manager of consumer
education at Experian, says they
still aren’t talking to the extent
they should.

“(Money is) a major dynamic in
a marriage and you need to
think about your goals,” she
said. “And sooner or later you
need to talk about it and address
it, and it’s better to do that soon-
er.”

(AP) —Financial infidelity — lying about or hiding money —
can cause major problems in a relationship. The National
Endowment for Financial Education has a few tips on how to
deal with these issues.

—-
TALK WITH YOUR PARTNER

Talking about money can be stressful. But approach the sit-
uation knowing what you want to get out of the conversation
and with the attitude that you are working together toward a
solution. Try not to be judgmental. When people are put on
the defensive, conversations become strained. Broach the
topic at a time that is good for both of you.

—-
GET ON THE SAME PAGE

Decide how you want to manage your money together and
how you plan to share information going forward. Establish
what the threshold is for spending autonomously, which will
vary greatly by couple.

—-
REBUILD TRUST

If you or your partner has come clean about some financial
deception it may take time to rebuild trust. It takes continued
transparency, a commitment from both sides to stick to the
goals and good communication to help heal.

—-
For more tips on how working together as a couple, visit

NEFE’s site: http://www.smartaboutmoney.org/

Tips on recovering 
from financial infidelity

Tips for do-it-yourself wedding cost cutting
MS) — As the cost of the average

wedding continues to rise, it’s
understandable that couples ready
to tie the knot may be seeking any
and all ways to save money. 

While some aspects of a wedding
are better left to the professionals,
others are prime for a little do-it-
yourself cost cutting. Couples
should just be sure they have the
skills and resources available to
handle portions of their weddings
on their own. Otherwise, the cost
savings may be negated by trial
and error. The following are some
areas that may be a good fit for
couples looking to try their own
DIY techniques.

n Floral centerpieces: While flo-
ral bouquets and boutonniéres are
probably best left to professional
florists, couples may want to try
making their own reception table
centerpieces. Such centerpieces
can be simple displays of fresh
flowers in vases or more intricate
designs. Test out any ideas prior to
the wedding. Remember to keep

arrangement height in mind. You
do not want to obscure the views of
seated guests.

n Cake: Ask a pastry chef or
bakery to make you a small cake
that can be used for cake-cutting
traditions and photo opportunities,
but have your own cake available
to serve. Sheet cakes are much
less expensive than more intricate
tiered cakes, but they can be just
as delicious. Guests may not even
know the difference if the cake is
sliced and served out of the recep-
tion site’s kitchen. Purchase the
cake or make it on your own.

n Invitations: Professionally
designed invitations can look
beautiful, but not everyone has the
budget for embossing or engraving
and expensive paper stock. Thanks
to graphic design and page layout
software, computer-savvy couples
can design and print their invites
right from home. That makes it
easy to create a new invitation if
you miscounted or if you have a
last-minute addition to the guest

list.
n Favors: Create favors that

work with the theme of your wed-
ding and make them yourself.
These can be candles, fruit pre-
serves, soaps, baked goods, or
anything else that appeals to you.
The cost of making them in bulk
may turn out to be less than pur-
chasing manufactured items. Plus,
guests get to take home something
that came directly from you.

n Video: Enlist a friend or family
member to capture the wedding
and after-party on video for you.
You can use video-editing software
available through popular apps to
piece together your own wedding
video memento. 

Couples about to tie the knot
can become more hands-on in
wedding planning and execution.
By handling some of the work
themselves, couples can save a
considerable amount of money. A
do-it-yourself approach also may
foster feelings of pride in a job well
done.   
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Mr. & Mrs. William David Roebuck
Married June 4, 2016

Former Elizabeth Lorainne Ware

Mr. & Mrs. Tyler Hunt
Married June 11, 2016
Former Johnna Cartwright

Mr. & Mrs. Ricky Tyler Lewallen
Married June 11, 2016
Former Alisha Bicker

Mr. & Mrs. Cole McGaha
Married June 3, 2016
Former Alicia Brown

June Brides

Wild, natural and local: 

Trends in floral centerpieces

erin Kunkel/Ten Speed Press via AP

ThiS undATed photo provided by Ten Speed Press shows a floral cen-
terpiece featured in the book "The Flower Workshop" by Ariella Chezar. 

deborah Prinzing via AP

ThiS APril 23 photo provided
by Debra Prinzing of
Slowflowers.com shows a bou-
quet designed by Prinzing show-
ing a tag sharing details about
each flower she included in this
arrangement. She wrote the tag
for the bride as a way to person-
alize the connection between cel-
ebration flowers and the local
farmers who grew each bloom. 

By Katherine roth
The Associated Press

Whether designing with flow-
ers for a huge formal event or a
small casual affair, the trend is
toward a more wild and natural
look, according to floral designer
Ariella Chezar of the
FlowerSchool in New York.

That can include blooms,
branches, fruit and foraged
materials, like rosemary and jas-
mine, she said. And the best
place to start is with your local
flower farmer or farmer’s mar-
ket.

“It’s important to consider the
setting before deciding on the
arrangement. Mason jars are
great, but they wouldn’t work at
the Waldorf,” said Chezar, who
has designed floral arrange-
ments for hundreds of weddings
as well as for the White House.
She is co-author with Julie
Michaels of the new “The Flower
Workshop” (Ten Speed Press,
March 2016), which has tips on
everything from textures and
colors to foliage and containers.
It includes step-by-step instruc-
tions for more than 45 floral
projects.

Another important factor in
selecting flowers and arrange-
ments is which colors suit the
bride, Chezar said in an inter-
view from her home in upstate
New York.

“It seems like 90 percent of the
blonde brides choose pastels
and 90 percent of brunettes opt
for jewel tones, since people tend
to be drawn to the colors they
look best in,” Chezar said.

But the most crucial element
is finding out what flowers are in
season in the vicinity of the wed-
ding, said Chezar, who is also a
flower grower.

“About 80 percent of the flow-

ers used in the U.S. come from
abroad, and there’s a real inter-
est now in using locally grown
flowers,” she said.

“Just as there is a ‘slow food’
movement, there is also a ‘slow
flowers’ movement,” she
explained, and local or foraged
varieties are “very much the look
du jour pretty much anywhere
you go.”

Slowflowers.com is a directory
of over 700 flower growers in
every state except North Dakota,
she said.

Debra Prinzing of Seattle, who
launched the site two years ago,
said: “Farmers who sell to the
public are an incredibly useful
resource for brides, a real repos-
itory of knowledge. And the
ethos of local, or at least U.S.
sourcing is something brides
really want these days.”

Farmers know what’s in sea-
son, and having a story behind
the flowers at your wedding — a
sort of provenance — adds to the
event, said Prinzing, who adds
stationery tags to centerpieces
for local weddings telling where
the flowers were grown and what
variety they are.

“It’s a cultural pivot toward
local sourcing for all things. And
in terms of the aesthetic, it’s a
mindset of looking for all things
seasonal and natural,” she said.

Chezar says that look can be
attained through a generous use
of foliage, branches and vines,
as opposed to “just stuffing the
flowers together tightly. People
don’t necessarily think about the
foliage, but it’s what breaks up
and highlights the flowers and
gives them a more natural look.”

Containers are also important.
“The idea is to let things

extend beyond the edge of a
vase, to give a sense of move-
ment and direction. Cylindrical

vases are the
least friendly to
this because they
are too vertical.
Urns or bowls or
anything that
allows flowers to
extend outward
is much more
wonderful to
work with,”
Chezar says.

Besides flower
growers and
farmers markets,
she said, “anoth-
er great resource
is nurseries. If
you don’t want to
deal with cut
flowers, you can
have a mass of
pansies in a pot.
Nice containers
elevate even
humble plants to
something more
elegant, and a
plant is almost

always cheaper than cut flowers,
plus it lasts.”

She warned, however, that
those trying to make their own
wedding centerpieces should
think carefully before deciding to
do so.

“Nobody realizes how much
work it takes to do your own
flowers,” she said. “Don’t think
you can do it the last week. You
need to plan way ahead, do some
research to get a sense of what’s
going to be available when you’ll
be needing it, put together an
idea board of varieties and col-
ors, and practice doing it ahead
of the event itself.”

For those who do opt for cre-
ative homemade arrangements,
there are infinite options.

“I’ve found wild grapevines
contorted in shapes I could never
reproduce, fiddlehead ferns
unfurling with the day, and spiky
chestnuts still green on the tree.
Take advantage of generous gifts
like these,” Chezar writes in her
book. “They are nothing you can
plan, but they can make all the
difference between an ordinary
arrangement and one that turns
heads.”

Ten Speed Press via AP

ThiS undATed PhoTo provided by Ten
Speed Press shows the cover of "The Flower
Workshop" by Ariella Chezar. 

Average wedding cost $32,641 in 2015
(MS) — According to The Knot

2015 Real Weddings Study, the
average wedding cost, excluding
honeymoon costs, in the United
States in 2015 was $32,641, an
increase of more than $1,400
from the year prior. 

The 2015 Real Weddings Study
found that couples looking to tie

the knot in New York City’s
Manhattan borough can expect
to pay well above the national
average. 

Manhattan weddings cost cou-
ples an average of $82,299 in
2015. That’s over $20,000 more
than in Chicago, the next most
expensive city to tie the knot in

2015. 
Couples who want a more

affordable place to get married
than the Big Apple may want to
look into saying “I do” in central
Illinois, where the average wed-
ding cost was $21,818, more
than $10,000 below the national
average.  
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